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Up and running again
As vaccines roll out to more of the 
community, business is starting to 
bounce back in a big way.

Perhaps no one is more excited 
than John Marquardt, the interim 
director of the State Farm Center, 
which is finally able to put on 
shows again.

Kevin Barlow interviewed 
Marquardt about the return of 

in-person entertainment, as well as his own inspiring story 
– from student usher while at the University of Illinois to 
running the arena.

We also got an update on how the Carle at the Fields 
development was impacted by COVID-19 and the post-
pandemic prognosis for the Curtis Road interchange.

We interviewed three area city leaders about what’s 
driving business in their towns. I interviewed Urbana 
City Administrator Carol Mitten, and Barlow interviewed 
Amanda Vickery, executive director of the Rantoul Area 
Chamber of Commerce, and Tim Dudley, president and 
CEO of Vermilion Advantage.

We also checked in with three area farmers about how 
planting went and what could affect this year’s crop.

And finally, it’s almost time to submit Forty Under 40 
nominations. This will be our 14th class of movers and shakers, 
and we’ll need your nominations for our panel to select from. 
Visit news-gazette.com to nominate someone.

- Ben
Ben Zigterman covers business for The News-Gazette. Reach him by email at 
bzigterman@news-gazette.com or by phone at 217-393-8264.
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One of the new baseball fields at the new Rantoul Family Sports Complex.  
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June 7
The Business of Podcasting
7:00 pm – 8:00 pm
https://champaign.org/event/the-business-of-
podcasting-4991594
Join “the Erins”, the hosts from the hit podcast, 
“This Podcast Will Kill You” and learn about 
the benefits of creating a podcast for you or your 
business.

Why should businesses start a podcast? What’s 
the benefit? How could it work out for you finan-
cially? If you don’t have a business, is podcasting 
a viable venture?

The New York Times posted on March 6, 
2019, stating that “More than half of the people 
in the United States have listened to one, and 
nearly one out of three people listen to at least 
one podcast every month.” There are many 
benefits to business owners creating an informa-
tive and engaging podcast. It allows you to reach 
a larger audience, make meaningful connections, 
increase your web traffic by providing inexpen-
sive marketing, and more! Starting a podcast 
about something you’re passionate about can also 
be a great way to make money through sponsor-
ship and ads.

The Erins are co-creators and co-hosts of 
the podcast, “This Podcast Will Kill You,” an 
award-winning podcast that explores topics in 
public health and dives into the history, biology 
and current status of different infectious diseases. 
They will discuss how they found success, com-
munity, and monetary gains through podcasting 
while providing some amazing tips and tricks for 
those interested in podcasting.

June 16
Rebuild, Reenergize: A Webinar Series for 
Business Leaders In a Post-COVID-19 World
9:00 AM - 10:30 AM
https://www.champaigncounty.org/events/
details/rebuild-reenergize-a-webinar-series-
for-business-leaders-in-a-post-covid-19-
world-06-16-2021-4340
Crucial Business Components to Success
Small Business Revolution
Amanda will share the lessons learned in working 
with small businesses across the country, offering 
the audience actionable advice on marketing 
and communication best practices. Often small 
businesses feel they can’t afford the time or fiscal 
investment in marketing, but Amanda is often 
quoted saying small businesses can’t afford to 
NOT to invest in marketing. 

She will share insights of the most important 
focus areas of your brand and digital footprint, 
sharing case studies from real businesses featured 
in the Small Business Revolution series.

We have partnered with Chambers of Com-
merce from across the state of Illinois to create 
this series of five monthly webinars to aid in 
navigating a post COVID world. This series will 
give business leaders helpful and practical tools 
to navigate the new normal. Experts in their 

respective fields will teach you everything from 
legal considerations to best practices in digital 
advertising; brand identity to effective sales 
techniques; actionable advice on marketing and 
communication best practices to help your busi-
ness succeed in 2021 and beyond.

June 17
Start & Grow Your Side Hustle
12:00 pm – 1:00 pm
https://champaign.org/event/start-grow-your-
side-hustle-4991672
Join us for this virtual workshop, where we’ll talk 
about strategies for turning your skills and abilities 
into money-making enterprises.

In this workshop, we’ll cover what a “side 
hustle” is, how it works, and some of the op-
portunities made possible by the gig economy. 
We’ll give you some tips and tricks for making 
the most of your side gig, and share some of the 
pitfalls to look out for.

About the Presenter: This workshop will be led 
by Madeleine Wolske, Business Librarian. 

Registration is required. Sign up to get the 
Zoom link.

The Art of Visual Storytelling: SBDC Webinar
10:00 AM - 11:00 AM
https://www.cusbdc.org/event/sbdc-webinar-
the-art-of-visual-storytelling/
Your brand has a story to tell. Your team, prod-
ucts, services, mission statement, work style, and 
community involvement – all of these aspects have 
a story to share with your audience and set you 
apart from other businesses. In this webinar, we’ll 
discuss tips and best practices for developing your 
own set of graphics, photos, and videos to entice 
followers to learn more and connect with you. 
Elevate your online presence with storytelling, and 
learn more about simple photo and video storytell-
ing options from Clanin Marketing’s photogra-
pher and videographer, that you can incorporate 
today to best reach your audience.

The webinar will be approximately 45 minutes 
of presentation time followed by Q&A. Partici-
pants will be able to ask questions in the chat box, 
which will be addressed at the end of the presenta-
tion, moderated by a member of our team.

June 24
Lunchtime Learning: The Benefits of Disability 
Inclusive Employment
12:00 PM - 1:00 PM
https://www.champaigncounty.org/events/de-
tails/lunchtime-learning-the-benefits-of-dis-
ability-inclusive-employment-06-24-2021-4326
Presented by DSC and Community Choices, 
LEAP (Leaders in Employing All People) is a 
free, one-hour presentation for business leader-
ship, hiring managers, and anyone else interested 
in learning about inclusive employment and the 
disability community. The training is split into 
three sections:
• General education, including disability rights 

history, definitions, and etiquette;
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• Economic benefits for companies who 
employ individuals with disabilities; and

• Free employment services that DSC and 
Community Choices specialists provide, 
such as site consultation, working with 
the business to identify and meet their 
needs, and help with accommodations.

The one-hour window includes time 
for questions at the end and discussion 
throughout. Attending companies will be 
promoted on the social media channels of 
both organizations following the session, 
and ongoing support is offered to employers 
looking to create a more inclusive 
workplace.

***Feel free to bring your lunch***

July 5
Boost Your Social Media Presence – Live 
Webinar
7:00 pm – 8:00 pm
https://champaign.org/event/boost-your-
social-media-presence-5026007
Join us for this interactive workshop with 
Erin Tarr and learn how to best use social 
media to boost your business.

How do you utilize and leverage social 
media effectively? Which platforms should 
you be on? How often should you post? 
What kind of content should you post?

As a confidence coach for tween and 
teen girls, Erin had to pivot from in-person 
events to online only QUICKLY, changing 
her business model and her mindset practi-
cally overnight. Learn about her 9 year 
journey as a solo-prenuer and mom balanc-
ing a full time job and *gestures wildly* 
ALL THE THINGS.

Registration is required. Sign up to get 
the Zoom link. 

July 15
Research Your Industry – Live Webinar
12:00 pm – 1:00 pm
https://champaign.org/event/research-
your-industry-5006680
Join this interactive workshop and learn 
how to identify trend opportunities and 
threats in your industry.

Learn how to use library resources to 
find authoritative industry reports includ-
ing statistics, trends, market share informa-
tion, and key business ratios. A thorough 
analysis of your industry and its trends 
can give you and other people a clearer 
idea of the feasibility and relevance of your 
business idea or goals. Researching your 
industry also provides a comprehensive 
insight into industry conditions and trends 
that can impact your company’s success 
and growth.

About the Presenter: This workshop 
will be led by Madeleine Wolske, Business 

Librarian. You will need a library card to 
use our online resources, contact Madeleine 
if you have any questions. This workshop is 
not just for those who want to start a busi-
ness or nonprofit, but also for those who 
want to reevaluate their current enterprise 
and grow.

Registration is required. Sign up to get 
the Zoom link.

July 21
PTAC Services at CUSBDC
9:00 AM - 4:00 PM
https://www.cusbdc.org/event/ptac-
services-cusbdc-3/2021-07-21/
Illinois Procurement Technical Assistance 
Centers (PTACs) are resources for small 
businesses looking to enter the world 
of government contracting. The centers 
provide one-on-one counseling, techni-
cal information, marketing assistance and 
training to existing businesses interested 
in selling their goods and services to local, 
state, and/or federal government agencies.

The Illinois Small Business Development 
Center at Champaign County EDC is 
pleased to offer PTAC services via Bradley 
University on select days each month.
Services include:
• One-on-One Counseling
• Identifying Bid Opportunities including 

Customized Bid Matching Services
• Government Vendor Registrations
• Training Workshops and Seminars
• Market Research/Technical Assistance
• Subcontracting Plans/Small Business 

Programs
• Business Certification Assistance
• Proposal/Bid Preparation
• Contract Readiness Counseling

August 2
How to Optimize Business Revenue and 
Inclusivity – Live Webinar
7:00 pm – 8:00 pm
https://champaign.org/event/how-
to-optimize-business-revenue-and-
inclusivity-5006347
Join this webinar and learn how to pivot 
your businesses to generate even more rev-
enue and how to embrace inclusion in face 
of the Covid 19 Pandemic.

An evolving Covid-19 Pandemic has piv-
oted our behaviors in everything we do in 
our businesses from owners’ and customers’ 
points of view. Online activities, sales, and 
services for groceries, products, and online 
education have increased exponentially. At 
the same time, heightened importance has 
also touched upon diversity and inclu-
sion efforts by employers, businesses, and 
communities. Everyone being ‘on edge’ 
has had polarizing experiences of increased 

or decreased quality of life, revenues, and 
customer loyalties.

The question is, “How do we pivot our 
businesses to generate even more revenue 
and, at the same time, how to embrace 
inclusion in all we do in our businesses in 
face of Covid 19 Pandemic?”

We begin to think differently in this 
‘new’ normal and begin to consider:
• Tapping into a 10 billion dollar ‘un-

tapped’ market in our country.
• Realizing about being part of 70% local 

and national e-commerce businesses that 
have websites that force customers not to 
abandon your product or services – but 
buy somewhere else.

• Gaining confidence in the likely econom-
ic rebound and possibly tapping into new 
revenue streams.

This webinar will reveal some of these 
‘secrets’ that may increase your busi-
ness revenues by 30% and increase your 
customer-facing business, as much as 65%. 
These businesses include advisory services, 
financial institutions, healthcare, hospital-
ity, online education/services, restaurants, 
and retail. Additionally, this webinar will 
provide you these 5 take-aways:
• How to reach out to the widest possible 

audiences in your business website and 
how to design your website to be diverse-
ability-friendly and to optimize your 
online profits and business presence.

• How to maintain website accessibility 
vigilance for your business and how to 
leverage the right tools and expertise to 
ensure that your website is beyond federal 
compliance and to minimize risks of 
lawsuits.

• How to create and maintain the most 
inclusive customer- and employee- 
workplace and business through 
leveraging best practices, resources, and 
inclusive technology.

• How to create and maintain an authentic 
culture of inclusivity in your branding, 
digital accessibility, workplace environ-
ment, and customer-facing relations.

• How to prepare your business for a com-
prehensive or limited accessibility audit 
and to enhance your business matura-
tion toward holistic business inclusivity 
for everyone, including employees and 
customers.

About the Presenter: This workshop will be 
led by Charles Lane.

Registration is required. Sign up to get 
the Zoom link.
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SPOTLIGHT: DANVILLE

Story Kevin Barlow Photos Robin Scholz

Full steam ahead

The wait and see period for Vermilion County is over, and 
the time for a booming economy is getting closer.

According to the latest unemployment figures, 6.9% of 
Vermilion County residents are jobless. But that rate should 
be dropping soon, said the head of Vermilion Advantage.

“There is a lot going on in Danville and we have a lot of 
great people here that are going to make a lot of great things 
happen,” said Tim Dudley, the President and CEO of 
Vermilion Advantage, whose purpose is to provide strategic 
leadership for businesses and industry in Vermilion County. 

“I am really proud of the fact that people are so passionate 
about this community. It makes it a lot easier on me.”

Dudley said the county business leaders were “proactive” 
during the pandemic and are ready to put their plans into 
action.

“I think everyone did what they need to do to be safe, but 
to also be careful not to hamstring the businesses here in 
town,” he said.

Dudley points to the proposed $70 million expansion of 

Carle Health’s project for downtown Danville. Ground is 
expected to be broken on a four-story medical office build-
ing on property bordered by Logan, Madison, Robinson and 
Lafayette streets.

“We are planning on doing a groundbreaking mid- to late-
summer,” said Kaleb Miller, a spokesman for Carle. “We are 
moving forward and anxious to get started.”

The project is high on the list of summer goals Dudley 
would like to see accomplished. Another is a proposed casino 
project for Danville.

In June 2019, Gov. J.B. Pritzker signed gambling-expan-
sion legislation that allowed for six new casino licenses in 
Illinois. Danville officials are awaiting a decision on their bid 
filed by Danville Development LLC, which is planning a 
casino at the site of a former warehouse.

“I have no idea when we will find out about that,” said 
Mayor Rickey Williams Jr. “We are at the mercy of the 
Gaming Board.”

Both projects would provide a boost to the Vermilion 
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County economy. A casino would certainly lower the unem-
ployment rate, but Dudley said there are jobs available now.

“We have a lot of great factories and a lot of great retailers 
and a lot of great restaurants that just can’t find people to fill 
those positions,” he said. “I have been working very hard at 
getting the word out and trying to inform people that these 
extra benefits available now won’t last forever. More im-
portantly, these good jobs won’t be here forever and so you 
might want to grab one while you can.”

Dudley said he has talked with three or four companies 
that want to expand, but are hesitant because they are wor-
ried about employment levels.

“How are they going to add a line that creates 30 to 50 jobs 
when they can’t even fill the positions they have open right 
now?” he said. “This isn’t something unique to Vermilion 
County. This is a situation happening all over the country.”

Williams agreed.
“We have to get enough employees to keep everything go-

ing, build on that, and then, bring all of the new things to 
life,” he said.

But the county is in position to move forward during the 
coming months, Dudley said.

“A lot of retailers through the pandemic pulled back and 
said they weren’t going to do anything until the pandemic 
was over,” he said. “But that didn’t stop anybody from plant-
ing the seeds during that time. We planted a lot of seeds 
and now that we are coming out of the pandemic, I think 
you are going to see a lot of those seeds grow and you will 
see some really nice things. We didn’t sit on our hands and 
just wait to ride the pandemic out. We were out there mak-
ing calls and reaching out and building teams and getting 
people on board.”

Dudley was named to the position in December, replac-
ing Vicki Haugen, the agency’s founding president who ran 
Vermilion Advantage for 37 years and died in February 2020. 
He previously worked for the City of Decatur as the city’s 
economic development coordinator.

“Coming from Decatur was a real challenge for me, not 
knowing anybody, but it has been a pleasant experience,” he 
said. “The folks are very passionate about Danville and the 
leadership is wonderful to work with. Things are about to 
happen. A lot of things.”

Time to Refinance?

Loan Originator Identifier: 1718980
Loan Origination Company Identifier: 433956

Contact me for rates
HICKORYPOINTBANK.COM

Mitch Wilson

217.872.7562
217.859.6123

mitch.wilson 
@hickorypointbank.com

Opening doors to 
 your possibilities.

3004822
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SPOTLIGHT: RANTOUL

Story Kevin Barlow Photos Robin Scholz & Dave Hinton

Ryan Reid is familiar with the skeptics who wondered 
if a sports complex in Rantoul was the answer to the 

city’s economic issues that have plagued the community 
since the closure of the Chanute Air Force Base in 1993.
“I think a lot of people were really skeptical from the 

get-go and that is understandable,” said Reid, the director 
of sports operation for the $20 million facility which 
opened in April. “When you see things like streets that 
need repaired and instead of that, the city is focusing on 
building a sports complex, there are going to be people 
that wonder. But, I think that has now changed and they 
realize that with more income, the city is going to be 
able to do more and fix those streets that need repair.”

The Rantoul Family Sports Complex has 18 artificial 
turf fields for softball, baseball, soccer, lacrosse and 
football, a splash pad and a playground laid out across 60 
acres on Rantoul’s west side. The village-owned facility 
hosted its first tournaments in mid-April, held a formal 
ribbon-cutting May 29, and is expected to have all fields 

Here comes the pitch

open and ready for action by June 11. During the first 
tournament weekend, 50 teams from seven different states 
participated in youth baseball and softball tournaments.

“It is going really well,” Reid said. “It is even better than 
we expected after dealing with some construction delays 
that were caused by COVID-19. When you consider 
everything that all of us have been through during the past 
year with the pandemic, we are very happy with the start. 
It goes to show how well we have been doing as a county 
and as a state in dealing with the COVID response.”

Rantoul Mayor Chuck Smith says the complex 
is off to a “fantastic start,” which will translate 
into a bonus for the business community.

“We have in excess of 4,000 visitors coming to town each 
weekend and that interest is also creating a curiosity for 
potential business owners,” he said. “I think right now we 
have at least 12 new businesses looking at parcels in Rantoul 
and from our perspective, Rantoul is just growing by leaps 
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and bounds and the sports complex is having a direct 
effect on commercial development and also retail sales.”

Amanda Vickery, the executive director of the 
Rantoul Area Chamber of Commerce, said the 
opening of the complex is the biggest boost for 
the economy since the closure of the base.

“This is a great time for Rantoul,” she said. 
“Things are happening quickly. There is so much 
interest from developers and businesses to get 
over here. This is Rantoul’s time to shine.”

Reid said by the end of the year, the facility could attract 
more than 250,000 visitors to the community. About 
80 percent of the participating teams will travel from a 
distance of more than four hours, meaning they will stay 
in Champaign County hotels. Rantoul has about 200 hotel 
rooms locally, but Champaign-Urbana hotels have already 
reported an increase in business, attributed to the complex.

A 60-team tournament will draw an estimated 3,000 
to 5,000 people, Reid said. Soccer, baseball and softball 
tournaments can be run concurrently. The staff currently 
includes three full-time and 60 part-time staffers.

“We are continuing to book tournaments for 
2021, but also for 2022 and 2023,” he said.

At least one tournament is scheduled for every weekend 
through October. Rainouts are not much of an issue, due 
to a synthetic state-of-the-art turf that uses a rubber-
sand combination. Games will be postponed if lightning 
is in the area, but the fields will drain quickly.

Private contributions, sponsorships, donations and 
grants helped fund the project. While thousands 
of athletes will enjoy the complex throughout the 
year, it is the business owners who will benefit from 
this point moving forward, Vickery added.

“A lot of the business owners have been in business 
for 25 years or longer and they have seen it all,” she 
said. “They are ready and so excited and we are 
happy that they stuck with Rantoul, serving the 
community over all those years and now, they are 
going to get to serve the tourists that come here.”

In the past, many of those businesses 
closed at 4 p.m. on Saturdays, she said.

“They had fewer business hours throughout the week 
and on the weekend, but now, that is changing,” she 
said. “We are also seeing a lot of interest from others 
who are wanting to open a business here and it is 
just a matter of finding the right place for them.”

Ryan Reid
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SPOTLIGHT: URBANA

Imagine the possibilities

Urbana has a lot going on right now, from a planned 
renovation of the Urbana Landmark Hotel to new 

downtown housing to recovering from COVID-19.
City Administrator Carol Mitten has made 

it clear: Urbana is open for business.
“We want people to come and talk to us. If you’re 

interested at all in bringing business to Urbana, we 
want people to come and talk to us,” she said.

Here’s more:

Is the renovation of the Urbana Landmark 
Hotel into a Hilton Tapestry on track?
Mitten: The way they intend to roll out their work is in three 
phases. They want to do the interior mechanical work first, 
and that’s what they plan to begin by July 1, so people won’t 
really be seeing anything. They’ll do that over the sum-
mertime and then when the weather turns bad in the winter, 
they’ll be working on the interior finishes and the rooms. 
And then next spring, they’ll be working on the exterior.

We’re really optimistic. We put out the word to get 
some historical images, and that’s been huge for us. It 
speaks to the attachment that people have to the hotel.

I’m very excited. We’ve seen some of the branding 
materials that they have, and they’re excellent.

Hilton Tapestry is actually ideal for that property, and it’s 
ideal for Urbana, because Urbana is all about authentic expe-
riences, and that’s what the Hilton Tapestry brand is about.

What’s next for the Sweetcorn Festival 
and other events run by the former 
Urbana Business Association?
Mitten: Since UBA is no longer in business, whatever we do 
event-wise is going to be taken on by city staff in the lead.

For this year, given the slower rollout on vaccines 
for children, and that Sweetcorn has lots of kids, we 
weren’t comfortable hosting that this year.

But we’d also like to think about how to make 
Sweetcorn a little more specific to Urbana – that it 
really would have more of an Urbana vibe as opposed 
to a little more of a generic side where people can go 
and just experience a carnival-type atmosphere.

And one of the things that we’re trying to do with 
the events in general is to – for our existing businesses 
– instead of just getting maybe a little bump that day, 

Story Ben Zigterman Photos Robin Scholz
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how can we use that event to leverage somebody coming 
back to Urbana and patronizing these businesses over 
a longer period of time. That’s what we’ve challenged 
ourselves to do, now that we’re coming out of the 
pandemic, and so we’ll see where those ideas take us.

Will some UBA-sponsored events get cut?
Mitten: We’re evaluating them, but I don’t see us keeping all 
of them. UBA had a different calculus, and part of that was 
those events had to make money for them. We have a different 
agenda if the city is in the lead. So that’s the lens we’re using 
to figure out what we want to keep doing going forward.

How many new housing units are 
opening up this year in Urbana?
Mitten: This year, 350 units are going to deliver. That’s 
pretty good, and that was all set in motion pre-
pandemic, but they kept plodding along. It’s great 
because it’s all relatively close to downtown.

Why is new housing important?
Mitten: It builds tax base, for starters, because 
anytime you take a vacant piece of ground and put 
something new on it, that’s big (tax) increment.

But if you think about downtown and what drives people 
to want to build their business downtown, or put their store 
downtown, is foot traffic. And so you need people to do that.

And it’s important to have a variety of housing types 
and experiences available to people. Many people, it 
doesn’t matter how old they are, they want to live 
downtown. They want to be able to walk, and we have 
an amazing amount of grocery stores in downtown.

How is the COVID-19 recovery going?
Mitten: Time will tell who’s going to be able to come 
back, and I think we’re going to lose some of them. 
But it’s a good opportunity to reassess and decide if 
our business incentives align with what we’re trying 
to accomplish. We might be retooling those to be 
more useful in a post-pandemic environment.

We’re trying to activate public space. We’ve got new 
curbanas coming in, and we’re trying to be creative about 
letting businesses use public space, whether that’s curbanas 
or sidewalks or parking lots or whatever. We want to activate 
the street and just get more energy going, and people seem 
to want it. They’re very open to doing things that are outside.

Urbana  
Landmark Hotel
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Champaign County jobs, wages
Annual totals are from May 2020, the latest data available, and include information from Champaign-Urbana.

County Labor force Jobless April '21 March '21 April '20  Change 
Month

Change 
Year

Champaign 110,271  5,476 5.0 5.0 11.0 – 0.0 ▼ 6.0
Coles 22,483  1,180 5.2 5.5 13.0 ▼ 0.3 ▼ 7.8
Douglas 9,876  363 3.7 3.9 10.7 ▼ 0.2 ▼ 7.0
Edgar 8,541  368 4.2 4.4 15.3 ▼ 0.2 ▼ 11.1
Ford 6,194  257 4.1 4.8 11.9 ▼ 0.7 ▼ 7.8
Iroquois 12,934  590 4.5 5.5 11.3 ▼ 1.0 ▼ 6.8
Macon 45,651  3,629 7.9 8.6 15.4 ▼ 0.7 ▼ 7.5
McLean 82,403  3,968 4.8 4.9 13.1 ▼ 0.1 ▼ 8.3
Moultrie 7,171  255 3.6 3.9 8.1 ▼ 0.3 ▼ 4.5
Piatt 8,531  329 3.9 4.3 9.9 ▼ 0.4 ▼ 6.0
Vermilion 32,026  2,082 6.5 6.9 17.0 ▼ 0.4 ▼ 10.5
Region 346,081  18,497 4.9 5.2 12.4 ▼ 0.4 ▼ 7.6
State 6,155,621  434,308 7.1 7.1 16.3 – 0.0 ▼ 9.2
U.S. 160,379,000  9,220,000 5.7 6.2 14.4 ▼ 0.5 ▼ 8.7

Source: Illinois Department of Employment Security, U.S. Department of Labor. Figures not seasonally adjusted.

Unemployment rates for Central Illinois counties, state and nation 

Grain May 24, 2021 2020
C.I. Corn (b) 6.73 ▲ 124.3%

C.I. Soybean (b) 15.40 ▲ 87.6%

C.I. 48% Soybean Meal, Rail (t) 414.80 ▲ 45.2%

Hard Red Winter Wheat (b) 
Truck to Kansas City

6.44 ▲ 40.9%

Dark Northern Spring Wheat 
(b) 14% MN, Rail

8.31 ▲ 29.7%

Soft White Wheat Portland (b) 8.08 ▲ 33.8%

Sorghum, Kansas City  
(100 wt.) Rail

12.65 ▲ 110.1%

Source: USDA Livestock & Grain Market News

Weekly grain prices
Prices for grain crops for the week of May 24, 2021. 
Figures are for this week and the percentage change 
compared with a year ago.
C.I. = Central Illinois; (b) = per bushel; (t) = per ton; (100 wt.) 
= per hundredweight

Champaign Co. April ‘21 5.0%

U.S. April ‘21 5.7%

Illinois April ‘21 7.1%

OCCUPATION EMPLOYED MEAN WAGE

Management  6,590 $99,730 

Business and Financial Operations  3,790 $72,390 

Computer and Mathematical  2,840 $81,090 

Computer, All Other  90 $72,900 

Data Scientists and Mathematical Science, All Other  60 $74,130 

Architecture and Engineering  1,260 $79,290 

Life, Physical, and Social Science  1,390 $64,880 

Community and Social Service  1,880 $50,700 

Legal  340 $98,570 

Educational Instruction and Library  10,370 $67,490 

Arts, Design, Entertainment, Sports, and Media  1,190 $52,900 

Healthcare Practitioners and Technical  6,260 $90,560 

Healthcare Support  3,450 $33,820 

Protective Service  1,470 $57,350 

Food Preparation and Serving Related  8,930 $24,900 

Building and Grounds Cleaning and Maintenance  2,540 $31,360 

Personal Care and Service  1,900 $31,450 

First-Line Supervisors of Personal Service and Entertainment $42,830 $23,330

Animal Caretakers $32,660 $31,820

Ushers, Lobby Attendants, and Ticket Takers $29,190 $26,310

Hairdressers, Hairstylists, and Cosmetologists $28,190 $21,920

Childcare Workers $25,860 $24,710

Exercise Trainers and Group Fitness Instructors $37,850 $24,340

Recreation Workers $32,150 $21,860

Residential Advisors $40,500 $21,740.00 

Sales and Related  7,560 $36,950 

Office and Administrative Support  13,410 $41,710 

Farming, Fishing, and Forestry  280 $40,250 

Construction and Extraction  3,440 $63,960 

Installation, Maintenance, and Repair  4,150 $47,520 
Source: U.S. Department of Labor, Bureau of Labor Statistics
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2020 2019 2018 2017 2016 2015 Change 
2015-2020

Champaign $16,177,806 $17,255,397 $17,088,725 $16,520,654 $16,365,053 $16,161,108 ▲ 0.1%
Mahomet $803,904 $735,564 $761,147 $698,876 $618,235 $628,086 ▲ 28.0%
Philo $110,493 $105,128 $111,841 $89,842 $86,370 $77,899 ▲ 41.8%
Rantoul $1,595,889 $1,525,491 $1,435,536 $1,375,921 $1,390,511 $1,390,449 ▲ 14.8%
Savoy $2,414,976 $2,323,105 $2,434,367 $2,292,820 $2,326,158 $2,253,379 ▲ 7.2%
St. Joseph $241,633 $235,632 $239,371 $224,224 $206,971 $200,776 ▲ 20.3%
Tolono $172,196 $152,373 $198,891 $171,404 $152,498 $158,233 ▲ 8.8%
Urbana $5,478,433 $5,584,667 $5,210,233 $5,026,102 $5,012,534 $5,095,018 ▲ 7.5%
Unincorporated $1,089,562 $1,371,459 $1,427,403 $1,350,949 $1,185,550 $1,102,904 ▼ 1.2%
County total $28,084,891 $29,288,815 $28,907,515 $27,750,792 $27,343,880 $27,067,851 ▲ 3.8%

Source: Latest statistics available from Illinois Department of Revenue

Champaign County retail sales collections
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University of Illinois flash index

The flash index is an early indicator of the 
Illinois economy’s expected performance. It is 
a weighted average of Illinois growth rates in 
corporate earnings, consumer spending and 
personal income. An index above 100 indicates 
expected economic growth; an index below 100 
indicates the economy is contracting.

Source: Institute of Government and Public Affairs,  
University of Illinois

What is the flash index?
April ‘21 101.5

Supporting Businesses. 
Building Wealth. 

Since 1868.

Business | Wealth Management | Personal

3004821
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Primary Mortgage Market Survey
Freddie Mac surveys lenders each week on the rates, fees and points for the most 
popular mortgage products. The following are the average rates for the week of  
May 27, 2021, for the U.S. and for the North Central region, which includes Illinois, and 
the average rates for the U.S. one year ago.

Mortgage Type U.S. May '21 U.S.  May '20
30-year fixed 2.95% 3.15%
15-year fixed 2.27% 2.62%
5/1-year adjustable 2.59% 3.13%
Source: Federal Home Loan Mortgage Corp.

Home sales Total units sold, including condominiums. Median sales price

County April '21 April '20 Change YTD2021 YTD2020 Change March '21 March '20 Change
Champaign 232 236 ▼ 1.7% 726 653 ▲ 11.2% $180,950 $165,000 ▲ 9.7%
Coles 44 37 ▲ 18.9% 132 128 ▲ 3.1% $100,500 $88,000 ▲ 14.2%
Douglas 24 7 ▲ 242.9% 52 50 ▲ 4.0% $142,950 $116,500 ▲ 22.7%
Edgar 10 7 ▲ 42.9% 37 28 ▲ 32.1% $61,000 $78,500 ▼ 22.3%
Ford 17 15 ▲ 13.3% 48 51 ▼ 5.9% $75,250 $65,000 ▲ 15.8%
Iroquois 28 14 ▲ 100.0% 87 69 ▲ 26.1% $93,750 $76,000 ▲ 23.4%
Macon 136 101 ▲ 34.7% 416 378 ▲ 10.1% $107,450 $103,000 ▲ 4.3%
McLean 226 205 ▲ 10.2% 693 626 ▲ 10.7% $175,000 $167,900 ▲ 4.2%
Moultrie 10 11 ▼ 9.1% 26 41 ▼ 36.6% $81,950 $125,000 ▼ 34.4%
Piatt 17 18 ▼ 5.6% 71 56 ▲ 26.8% $112,000 $145,875 ▼ 23.2%
Vermilion 73 65 ▲ 12.3% 213 195 ▲ 9.2% $78,500 $84,000 ▼ 6.5%
Illinois 16,623 12,289 ▲ 35.3% 52,022 42,143 ▲ 23.4% $260,000 $227,000 ▲ 14.5%
Source: Illinois Association of Realtors
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Consumer price index
The CPI measures average price changes of goods and services over time, with a 
reference base of 100 in 1982-84. To put into context, a current CPI of 194.5 means a 
marketbasket of goods and services that cost $100 in 1982-84 now costs $194.50.

Source: U.S. Department of Labor

Amtrak total monthly riders
May 2021 April 2021

Bloomington-Normal 7, 273 7,136
Champaign-Urbana 8,192 8,264
Mattoon 1,094 1,247
Rantoul 243 305

Hotel/motel statistics
Total amount of revenue generated in Champaign and Urbana by hotels and motels for 
room rentals only. 

TOTAL REVENUE
April '21 March '21 Change

$214,754 $160,666 ▲ 33.66%
ANNUAL TOTALS

2020 2019 Change
$2,214,585 $85,804,972 ▼ -97.42%

Source: Cities of Champaign and Urbana

Prices at the pump
Average price per gallon of regular unleaded gas as of June 1, 2021.

Area June '21 June '20
Bloomington-Normal $3.26 $2.16 
Champaign-Urbana $3.23 $2.22 
Danville $3.20 $2.19 
Decatur $3.19 $2.00 
Illinois $3.27 $2.23 
U.S. $3.05 $1.98 

Source: aaa.com

Midwest urban 
April ‘21 248.2

U.S. city average
April '21 267.0

Start or Expand Your Business
with Help from the RPC

The RPC has financing programs to help 
businesses throughout East Central Illinois.                                                                                                                                        

See if we can assist your start-up or expansion!

The RPC is an equal opportunity provider and employer.

 ▶ Friendly/flexible loan terms 
 ▶ Up to 50% project cost 
 ▶ Rates and requirements vary  

Contact Kathy Larson at 217-819-4101 or 
klarson@ccrpc.org for more information.

ccrpc.org/programs/economic-development/financing

3004071
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Corn and soybeans are in the ground, and farmers are now 
relying on Mother Nature to come through.

“That’s what we need: warmth and sunshine,” said Chris 
Hausman, who farms near Pesotum.

Here’s what Hausman, Tolono farmer Lin Warfel and 
Gary Luth, who farms near Allerton, had to say about this 
year’s crop and what’s in store for the growing season.

How did planting go?
Warfel: I’ve been pretty much all around the south end of the 
county, and things are looking pretty good.

Hausman: It went really well and smoothly and actually 
probably was one of the more uneventful planting seasons 
we’ve had in quite some time. It was one of those where 
Mother Nature gave us that window, we jumped at it and 
stayed at it.

The ground worked up really nice, and we were able to get 
everything in ahead of the rain.

Luth: We’re off in general to an excellent start, with good 
stands of corn and what looks like enough beans to have a 
decent crop.

ASK THE EXPERTS: AG EDITION

Weather or not
July a critical month heading into harvest

Story Ben Zigterman Photos Provided

How’s the soil looking?
Warfel: We’re OK moisture-wise, but it’s the extra moisture 
that we’ll need in July and August. Subsoil moisture is pretty 
iffy in some areas. We watch the drainage ditches to get a 
feel for the subsoil, and there’s not much water in them.

Luth: It’s just about right. The reason planting went 
smoothly was because it was dry enough for a couple weeks, 
and we’ve had a couple nice rains since we finished planting. 
So things are looking good in our area.

What could affect yields this year?
Warfel: The next really big thing is how hot it gets in July 
when the corn is pollinating. Corn is really sensitive for that 
week or 10 days. The moisture in the silks is really critical, so 
we’ll be watching that carefully.

Then the next big question is demand. At the moment, 
our biggest customer – China – is buying corn and beans 
like crazy, but of course we’re watching what’s happening 
over there in the Pacific Rim countries pretty carefully. 
China’s a wild card because a small number of people make 
big decisions in China, so supply and demand is really 

Lin Warfel
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vulnerable to politics, and our own politics. Exports are 
reasonably stable right now, but world politics is a crapshoot.

Hausman: We’re looking for everything to emerge evenly. 
Is there any ponded areas or areas that have concerns? That’s 
the thing that we’re looking at now.

Luth: It’s all about rainfall from this point forward. That’s 
basically what’s going to determine it. It’s a matter of the 
rainfall and how that falls in regards to corn pollination and 
bean plant filling, which is mid-July for corn and mid-to-
late August for beans.

Prices are excellent – but this is my 51st crop. I’ve seen 
this cycle before, going from very low to very high prices, 
and one is kidding himself if he thinks we’re going to stay 
at these levels. I anticipate prices for corn and soybeans 
backing off again, but who knows exactly when. They have 
historically not stayed up at these levels for an extended 
period of time.

Chris Hausman

Gary Luth
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BEYOND THE BOARDROOM

Story Jeff D'Alessio Photo Robin Scholz

Jim Greenfield

How to make it in the jewelry business, Lesson 1: “I save 
bits and pieces of gold from filings, broken chains, scrap 

mountings and remnants,” Jim Greenfield says of a practice 
that’s paid off plenty. “The gold market has gone from 
$37.50 per ounce when I joined the company to over $1,700 
per ounce currently.”

Next year will mark 100 since the original Spritz Jewelers 
– founded by Greenfield’s uncle and grandfather – opened its 
doors for business in Terre Haute, Ind. One store eventually 
led to 12, including the Champaign location, launched in 
the 1940s and now the last one standing.

Greenfield, its business-savvy president of 50 years, took 
time out to to answer a few questions from Editor Jeff 
D’Alessio in the 70th installment of our weekly speed read 
spotlighting leaders of organizations big and small.

My single favorite moment of all-time in this job happened 
when …
I explained to a customer how nice his watch was and how 
it was one of the first transistorized watches made, how the 
transistor worked, etc.

He then smiled and asked if I had seen the inscription on 
the back of his watch – ”to John Bardeen on the invention of 
the transistor.”

He said I did a pretty good job explaining.

The hardest thing about being a leader is …
making sure people carry their weight in their positions.

A leader needs to delegate and find the right person for the 
job at hand.

When it comes to the one thing I just can’t live without …
I hate to say it but my phone is my friend.

It keeps me in touch with my family, friends and 
customers. It has the information for all my sources for 
merchandise. I can forward pictures of jewelry items to 
customers. And all right in my pocket.

My business role model …
would have to be my uncle, Irvine Spritz.

He started our family business in 1922 with my 
grandfather and developed the business into over 12 stores 
throughout the Midwest – in addition to servicing an 
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additional 10 stores with merchandise, bookkeeping services 
and management.

The biggest business risk I ever took was …
after my Uncle Spritz passed away, when I bought out my 
two business partners.

My unbreakable rules of the workplace are …
do your job, be respectful of others and treat the customer 
well – they are the reason we have the job.

My philosophy on meetings is …
keep them short and to the point, allow questions and 
answers to be direct and on topic, and let people know how 
important they are to their jobs or committees.

As far as luxuries go …
I take my family on nice vacations. We are a small family 
and the memories will last a lifetime.

The most beneficial college class I took was …
one that gave me insight on managing money and making 
good investments. I graduated from the University  
of Wisconsin.

I’m up and at ’em every day by …
7 a.m. in the shower and out the door by 8:30.

The worst job I’ve ever had was …
when I was in seventh grade. I delivered for a butcher store 
in Chicago. I rode a bike with a big basket. I think I made 
25 cents an hour and very minimal tips.

I’ve seen the COVID-19 pandemic …
cripple lives and families. The psychological weight of the 
virus has diminished confidence in life, ruined business, 
caused much unemployment and created worldwide turmoil.

Thank goodness for the vaccine and the hope of getting 
back to stability and good health.

Find Jeff D’Alessio’s weekly chat with a local boss about leadership, management style 
and more in Beyond the Boardroom, every Sunday in the Business section of your 
News-Gazette.
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As an elementary school 
student from Urbana in 

the late 1980s, John Marquardt couldn’t 
wait for the fall when “Sesame Street Live” 

made an annual appearance at the Assembly Hall. 
He loved Big Bird and the rest of the 

Muppets, but it was also a chance to visit the iconic 
16,000-seat arena at the University of Illinois.

“When I got to junior high, I got a paper route and I used 
that money to buy Illinois (men’s) basketball season tickets 
in C section,” he said. “From early on, I was a big Illini fan, 
and I fell in love with the Assembly Hall. It was more than 
just the games and shows that I went to. I had a real affinity 
for the building and the energy that those experiences 
brought. I fell in love with the place at a very early age.”

Interim SFC 
director John 
Marquardt at the 
State Farm Center.

Story Kevin Barlow

Photos Robin Scholz

Back 
where 
he 
belongs
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Today, 
Marquardt 
still loves those 
shows and games, 
but his perspective is 
different. He now oversees 
such events as the interim 
director of State Farm Center.

The third largest Illinois arena 
after the United Center in Chicago and 
the Allstate Arena in Rosemont, State Farm 
Center has 15,544 permanent seats. But, when 
portable chairs are placed on the floor for an in-
the-round performance, there is a potential for an 
additional 1,000 depending on the stage configuration. 
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“When you think about the types of acts and the types 
of events the building has held since it opened, it can get 
overwhelming,” he said. “We have had the biggest names 
in arts and entertainment come through this building 
and it is a great sense of pride for Champaign-Urbana.”

Sue Sjuts, a former associate director at the 
arena until her retirement in 2018, hired 
Marquardt as a student usher in 2003.

“We have a lot of employees and when there is a 
really, really good one, they jump out at you and he 
stood out,” she said. “He was a go-getter and worked 
almost every event and always wanted to work.”

He had a thirst for knowledge about the industry, she said.
“He always looked at the big picture from the start. He 

always asked about what we were doing and why we were 
doing certain things. He was interested in how we could 
make things better and he was very goal-oriented,” she said.

As director, Marquardt’s primary role is to facilitate the 
management of State Farm Center concerts and sporting 
events, as well as oversee event staff and guest services 
initiatives. He also oversees facility safety, security and 
emergency preparedness initiatives for the facility. 

“It is an indescribable feeling,” Marquardt said 
of working in the building. “I kind of pinch myself 
from time to time. Growing up around the building 
and now working here is an amazing experience.”

As the office administrator at State Farm Center, Amy 
Johnson said the building is lucky to have him.

“With the transition in leadership we’ve see through 
COVID, John has risen above the challenges in the 
new roles he has taken,” she said. “He shows great 
leadership over our team and John is well-liked by the 
staff. I see a great amount of respect shown for him.”

As a sophomore at the University of Illinois, he took 
a job as a student usher, getting his start by work-
ing the Poison concert in September 2003.

“It was an interesting experience for someone who 
didn’t have a background in hard rock,” he said. “But 
it was kind of a cool concert to get my feet wet with.”

In 2005, he joined State Farm Center and Division of 
Intercollegiate Athletics as an event management intern.

Marquardt earned his bachelor’s degree from the UI in 
2006 and served as event and safety coordinator for the 
facility, beginning in 2007. He completed his master’s 
degree in sport management from the UI in 2010.

In October 2020, Kevin Ullestad, who had spent 23 years 
as director, retired. Marquardt was named interim director.

“John is an extremely passionate and dependable with all his 
endeavors, both personally and professionally,” Ullestad said. 

“Through the years, I have found him to be highly organized, 
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whether he is planning a Cubs weekend trip or managing 
an event at the State Farm Center. It has been a pleasure to 
work with him and more importantly, call him a friend.” 

A decision on a permanent replacement 
has not been announced.

“I think those discussions are happening now,” 
Marquardt said. “Obviously with COVID, everything 
is happening at a different pace, but I am hopeful 
that will be decided sooner rather than later.”

Marquardt and his staff are eyeing a return to normalcy 
following the pandemic. On May 3, officials announced 
the first scheduled show since the pandemic – a Nov. 6 date 
for Micah Tyler, an American Christian pop musician.

“We are starting to get back on the national touring event 
calendars,” he said. “Obviously everyone is being a little 
hesitant to fully commit to doing shows and we don’t know 
exactly when this pandemic is going to end. We are in con-
stant contact with agents and continuing conversations with 
them about the state of the pandemic in Illinois – and where 
we think we are headed. Also, we have to be in tune to what 
the artists are thinking and when they feel comfortable get-
ting back out there and performing. We are talking to a lot 
of folks and hope to get some more shows announced soon.”

But it is still unknown when the State 
Farm Center will get “back to normal.”

Even though he is working, Marquardt still enjoys 
watching a show that he and his staff have put together.

“We both have a great love for the building,” Sjuts said. “I 
grew up in Rantoul and went to the Ice Capades when I 
was young and so, I understand his love for that place. It 
was a dream job for me and it’s a dream job for him. I 
stayed until I retired and I think he will do the same.”

One of his favorite shows is Les Misérables, a 
show he has seen about 15 times, but one that he 
makes sure he sees, even though he is working.

“Preparation is the key to the game and in our industry – a 
lot of the work we do for an event is done ahead of time,” he 
said. “We are working a month ahead of the event to make 
sure that we have all of our resources in place and all of our 
people in place, to make sure everything goes off without a 
hitch. So ideally, when the show is here, we have everything 
ready to go and we can enjoy a Garth Brooks concert or 
Kenny Chesney concert or what have you. But certainly 
when you are working an event, it is not the same as going to 
an event with your friends. You aren’t sitting there rocking 
out to the songs, but you have a different perspective of 
the event. You can take a look around and watch people 
enjoying themselves and watching the entertainment that 
you might also enjoy. You get a full appreciation of the 
overall experience and everyone’s appreciation for that event.”
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ATHENA AWARD WINNER

The first time Hope Wheeler attended an Athena Award 
ceremony, it was her first mentor who was being honored.

This year, it’s Wheeler who is being honored with this 
annual award for women who achieve excellence in their ca-
reers and help other women reach their leadership potential.

Since attending her first Athena Award presentation 
in 1996, Wheeler said she has been to many 
others and has been in awe of each winner.

“I never expected to be one of the nominees, let alone 
winning it,” she said. “It really means the world to me and 
is, frankly, a highlight in my career that I won’t forget.”

An auditor and partner at CliftonLarsonAllen 
in Champaign, Wheeler, 52, of Mahomet was 
presented with the Athena Award on June 17 by the 
Champaign County Chamber of Commerce.

She is the 33rd local recipient of this annual recognition.
Wheeler grew up in Mahomet, went to Parkland 

College and got a bachelor’s degree in accounting 
from the University of Illinois in 1991.

She’d worked some part-time jobs in high school – at 
Mahomet IGA and Hardee’s – and began interning at 
CliftonLarsonAllen while she was at Parkland and went 
to work for that firm right out of college, she said.

Employed with the firm as an auditor for 30 years, she 
became a partner 14 years ago. Her work centers on 
audits and consulting for local governments and nonprofit 
organizations, mostly in the central area of the state.

“I also have the responsibility of leading the principals and 
managers in the Heartland Growth Network (downstate 
Illinois, Missouri and Kansas) that focus on state and local 
government audit work, to help continue to grow this prac-
tice and ensure our clients are being served well,” she said.

Karl Appelquist, managing partner for 
CliftonLarsonAllen’s Champaign and Danville offices, 
nominated Wheeler for this year’s Athena Award.

He describes Wheeler as genuine, true to what she 
believes in and sincere in her support for others.

Hope 
Wheeler

Story Debra Pressey Photo Robin Scholz, provided
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In addition to her leadership role, she is active in 
CliftonLarsonAllen’s coaching initiative, he said.

“She is passionate and committed to helping others,” he said 
in his nomination. “She also has been highly involved in our 
career building team over her career, and assisted in initiating 
recruiting plans, feedback programs and buddy systems.”

 Appelquist said Wheeler has mentored a significant 
number of women and men at the local office, and 
some of those she has mentored have progressed in 
their careers from associates to the partner path.

Wheeler has also been actively involved with 
the Don Moyer Boys & Girls Club, serving on 
its finance committee and board of directors and 
as vice president and president of the board.

“Since joining the board of directors in 2013, she has been 
one of the club’s most instrumental leaders,” club CEO 
Sam Banks said in a letter supporting her nomination.

Wheeler has gone the extra mile to take part in 
activities on behalf of the club’s youth, he said.

“Her commitment has included everything from 
spending time reading or doing homework with a child 
after school, attending a special event at the club for 
kids and families, helping at various club fundraising 
activities, volunteering to pack school supplies for kids 
to have for the school year and more,” Banks said.

Wheeler has also been involved with the Executive 
Club of Champaign County, Champaign West 
Rotary, her church and several organizations 
in her field, according to the chamber.

Wheeler’s advice to women aspiring to get ahead in their 
careers is to find good mentors who share their values.

“That is what I did, and that is what really 
helped kick-start my career,” she said. And 
give back in the same manner, she urged.

“Be a mentor to help other young women in 
your profession,” Wheeler said. She’s had many 

mentors over the course of her career, she said.
Among them has been the 1996 Athena Award 

honoree Shirley Anderson, who was at that time 
a manager at the former Clifton Gunderson, 
which later merged with LarsonAllen.

Another has been Appelquist, who has been both 
encouraging and given her good advice about how 
to move out of her comfort zone, Wheeler said.

Also a married mom with two children, Wheeler said her 
kids’ sports have largely been her extracurricular activity. 
Though, she said, in the past year, she and her husband 
bought a camper and begun taking short trips with it.

Wheeler was among 16 women nominated for this 
year’s Athena Award, according to Lindsay Quick, 
director of marketing for the chamber of commerce.

Elizabeth Sullard, client care manager at Synergy HomeCare, 
has been recognized by the Champaign County Chamber 
of Commerce as the recipient of this year’s Athena Young 
Professional Award.

Sullard has brought her skills as a licensed practical 
nurse to help Synergy HomeCare’s geriatric and 
disabled clients, according to the chamber.

Sullard is also involved with the Walk to End 
Alzheimer’s, serving on the board and as board chair.

She is also on the board of the Young Professionals of 
Champaign-Urbana and has served as vice president, fun-
draiser chair and events chair, according to the chamber.

Previous winners
2020 Sharon Allen
2019 Christy Devocelle 
2018 Deb Feinen
2017 Deb Reardanz 
2016 Denise Martin 
2015 Amy Randolph 
2014 Sandi Jones
2013 Bianca Green 
2012 Cindy Somers 
2011 Lori Gold Patterson
2010 Lynne Barnes
2009 Kathleen Holden
2008 Jane Hays
2007 Donna Greene
2006 Jayne DeLuce
2005 Sue Grey

2004 Beth Katsinas
2003 Diane Friedman
2002 Traci Nally
2001 Lyn Jones
2000 Linda Hamilton
1999 Anita Broeren
1998 Theresa Grentz
1997 Zelema Harris
1996 Shirley Anderson
1995 Mary McGrath
1994 Linda Mills
1993 Jan Kiley
1992 Nanette Fisher
1991 Gloria Dauten
1990 Elizabeth Curzon
1989 Ruth Jones
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GUEST COLUMN

Laura Weis
CIB Contributor 

Business leaders, managers and supervisors continuously 
seek new ways to improve employee performance. 

At the same time, they strive to be efficient with the budget. 
So when a thought leader writes a book about a 

new concept that addresses employee performance 
or cost-saving ideas, it gets attention.

The reality is that one size does not fit all. 
When attempting to apply a new cost-effective, 

performance-enhancing trend, it must work for the company 
size, culture and industry. Or the leader has to cherry-
pick the elements that are practical for the company.

Leading up to the pandemic, large corporations practiced 
or introduced the concept of hot-desking, hoteling and 
activity-based workplaces. These concepts received mixed 
reviews, making one wonder if they would have run 
their course before the next “new idea” came along. 

But then COVID-19 happened, and its outcome 
may have breathed new life into the hot-desking, 
hoteling and activity-based workplace concepts.

What are hot-desking, hoteling and 
activity-based workplaces?

Brad Neuberg introduced co-working to San Francisco in 
2005. Neuberg, a coder, was unhappy with his job, left it and 
began consulting. The idea of co-working developed when 
he sought to marry his need for independence with his need 
for the structure that an office can provide. It brings together 
workers of different companies to share physical space. 

An estimated market value of co-working space at 
$26 billion gives consultants, solopreneurs, home-based 
business owners and remote workers a community. The 
community breaks up the day and sparks creativity.

Hot desking, hoteling and activity-based workplaces 
seem to be an outgrowth of the co-working concept. 

The major difference? All participants 
work for the same employer. 

The idea of hot-desking is simple: First-come, first-served. 
Instead of having a permanent desk filled with personal 
pictures, snacks, coffee mugs and plants, the employee 
shows up for work and chooses a desk for the day (or 
settles for whatever desk is left over for that chronically 
late employee). Want the corner desk next to the window? 
Be the first one there in the morning and it’s yours.

Hoteling is a similar concept to hot-desking. The 
difference is that an employee will reserve the 
desk they want to use. An app or reservation 
system is usually how the desk is reserved.

 Activity-based workplaces allow workers to choose 
a variety of settings according to the kind of work 
they do. This idea centers on the design and sensory 
experience. An employee picks a place in the open 
workspace based on their need at that time.

For example, if one-on-one collaboration is needed, 
the worker might select a restaurant-style booth with 
another employee. Another employee might reserve a 
conference room for more extensive group collaboration. 
Yet another might choose a private office to work on 
an urgent project that requires concentration.

In all workplaces, desks go unused each day due to 
illness, vacations, personal leave or extended employee 
leave. Hot-desking and hoteling proponents say that 
they can maximize the company space better. 

For example, suppose the company has 100 employees. 
In that case, it can calculate the daily average of employee 
time away and offer less daily desk space than its 
number of employees – thus maximizing the space. 

Performance 
improvement through 
flexibility and mobility
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Cheerleaders for hot-desking and hoteling like the greater 
flexibility and mobility within the office environment.

Criticisms include lost productivity every morning trying 
to locate your workspace for the day and productivity lost 
while attempting to track down the co-worker who has 
crucial information for a projec t– which would be located 
in the same department under other traditional conditions. 

In addition, people tend to be creatures of habit. If a 
person always parks in the same spot, sits in the same 
pew at church or selects the same seat at your service 
club luncheon (insert my name here), hot-desking and 
hoteling are likely to make that worker less productive.

In August 2020, the McKinsey Report released a 
survey of 278 executives who responded that they 
are likely to reduce their office space by 30 percent. 
Companies that never considered remote working 
or didn’t believe that their company culture would 
lend itself to remote work were forced to make that 
pivot (can we just retire this word in 2022?). 

A survey by Flexjobs showed that 65 percent of the 
respondents who began remote work in March 2020 do 
not want to return to the office. They enjoy the “short 
commute,” and they spend less money working remotely. 

A staggering 58 percent of that 65 percent said if they 
were forced to go back to the office and how things 
were before, they would seek other employment. 

Thirty-three percent wish for a hybrid model and only 2 
percent were interested in returning to the office full-time. 

If a company has learned how to manage remote 
employees and only a fraction of their employees 
seek a hybrid model, maybe hot-desking and 
hoteling will become the “management fab.”

Only time will tell if a global pandemic has 
genuinely shifted the workplace or started a new 
fad. After all, we tend to be creatures of habit. 

We have always done things a certain way. It is hard 
to break away from what we have always known. 

But if managers want to keep their qualified workforce, 
leaders must be committed to creating workplace fabs and 
not fads. Adopting an emerging idea must be done in a way 
that works for the company that doesn’t erode the culture. 

Taking a one-size-fits-all approach can prove to be too costly.

Laura Weis, President and CEO of the Champaign County Chamber of Commerce, 
writes for Central Illinois Business magazine. Email her at  
LauraW@champaigncounty.org.
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CARLE AT THE FIELDS

Still a field  
of dreams?

The COVID-19 pandemic may have slowed things 
down, but developers and businesses are still 
excited about the Carle at the Fields development 
and the greater Curtis Road interchange.

While the McGuire Home Collection opened at Carle 
at the Fields in December during a spike in COVID-19 
cases, Nicole McGuire said it’s been a good fit.

”The pandemic, then cold winter, were tough on 
the retail space,” she said. “However, the RIGHT 
customers continue to walk in the door.”

Hickory River BBQ still plans to add a location at Carle 
at the Fields, although COVID-19 has delayed that.

“We’re still working on the architecture plans because 
we did some redesign work based on what we’ve 
all been going through,” franchisee Mike Madigan 
said. “We’re also working on the financing; this 
isn’t the easiest time to finance a restaurant.”

He also said staffing the restaurant could be a 
challenge, “but I’m cautiously optimistic that we will 
get out there and get open in the next several months.”

He remains optimistic about expanding 
to southwest Champaign.

“I’m certainly optimistic about the area,” Madigan 
said. “I still believe it’s the next area of potentially 
explosive growth in the Champaign-Urbana area.”

On the southeast side of the Curtis Road interchange 
with Interstate 57, Tim Harrington is hopeful to get 
the planned Gateway Development off the ground.

“It’s had some recent interest,” said Harrington, 
managing principal with Coldwell Banker Commercial 
Devonshire Realty. “We’re working on trying to 
finalize some initial contractual arrangements. We have 
interest from both a fuel operator, as well as a hotel.”

The pandemic set the project back, Harrington 
said, “especially on the hotel side of things.”

“Everyone went on the sidelines for about a year,”he 
said, but “we’ve seen activity pick up this spring.”

The Gateway Development has the necessary annexation 
and zoning agreements with the city, Harrington said.

“We’ve got some due diligence to work through 
this year to pull the pieces together, but we’re 
optimistic that can happen,”Harrington said.

He said traffic counts are increasing 
in southwest Champaign.

Steve Horve, the developer of the Hampton 
Inn at Carle at the Fields, said business was 
doing well before COVID-19 hit.

“We were doing just fine. We were ramping up really 
well,” Horve said. “We were very happy, and we were 
getting a lot of business from Carle and Health Alliance, 
and we were getting walk-in business from the interstate.”

The hotel is starting to get some business from the 
new Rantoul sports complex, as well as some business 
travel, but it has been struggling without events 
at the University of Illinois for the past year.

“The hotel business lives and dies by what’s 
going on at the University of Illinois, and when 
the football games were canceled or restricted on 
attendance, that affected the hotel business,” he 
said. “We’re still struggling at Carle at the Fields.”

But like the others, he remains optimistic.
“I love the location out there,” Horve said. “It gives 

you the feeling like you’re in Scottsdale or Dallas 
with all the neat buildings and everything.”

Story Ben Zigterman Photo Robin Scholz Just Bee Acai food truck at Carle at the Fields with the Hampton Inn in the background.
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FINE PRINT

BUILDING PERMITS
The following building permits have been issued 
recently by Champaign County and incorporated 
jurisdictions of Champaign, Mahomet, Rantoul, 
Savoy, St. Joseph, Tolono and Urbana. The 
Mahomet permits listed have been applied for but 
not yet approved. 

In Champaign, Rantoul, Savoy and Urbana, 
only permits for all commercial and industrial 
work and all new single-family and multifamily 
residences and all residential remodeling exceeding 
$25,000 are listed. Permits are listed by applicant, 
description of work, location and – when available – 
estimated cost of improvements. NOTE: Permits are 
for the period of time from April 2 to May 30, 2021. 

CHAMPAIGN
New Prairie Construction, covered deck at 610 N. 

Willis Ave., $29,700.
BPI Dev. Group, LLC., inground pool at 1402 

Wyndemere Point Drive, $50,000.
Farnsworth Group, Inc., exterior work at 504 N. 

Market St., $40,851.
Mode 3 Architecture, Inc., new multi-family 

construction at 605 S. Fourth St., $9,747,000.
Signature Construction, Inc., new single-family 

dwelling at 1916 Max Run Drive, $335,000.
Custom Pools, new in-ground pool at 5008 Sandcherry 

Drive, $50,000.
Richard L. Bowen & Associates, retail remodel for 

Sephora at 109 Convenience Center Road, $300,000.
Helmuth Storage LLC, TCB Group office/warehouse at 

227 S. Staley Road, $26,900.
Earth Services, demolition of a multifamily building at 

605 S. Fourth St., $40,000.
KAP Architecture, LLC, apartment remodel at 911 

Locust St., $350,000.
Wingle Construction Inc., i-Jet Lab fitout at 1907 S. 

Fourth St., $476,853.
Greater Good Restoration, roof replacement at 2142-

2156 Sunview Drive, $38,100.
Greater Good Restoration, roof replacement at 2118-

2132 Sunview Drive, $35,807.
Greater Good Restoration, roof replacement at 2102-

2116 Sunview Drive, $34,232.
Greater Good Restoration, roof replacement at 2117-

2131 Sunview Drive, $36,004.
KAP Architecture, LLC, apartment remodel at 911 

Locust St., $350,000.
Wingle Construction Inc., i-Jet Lab fitout at 1907 S. 

Fourth St., $476,853.
Greater Good Restoration, roof replacement at 2142-

2156 Sunview Drive, $38,100.
Greater Good Restoration, roof replacement at 2118-

2132 Sunview Drive, $35,807.
Greater Good Restoration, roof replacement at 2102-

2116 Sunview Drive, $34,232.
Greater Good Restoration, roof replacement at 2117-

2131 Sunview Drive, $36,004.
Hartman Chris, new single-family dwelling at 64 

Greencroft Drive, $1,684,500.
Hallbeck Homes, Inc., new single-family dwelling at 

1406 Wyndemere Point Drive, $1,950,000.
C.S. Holding Group, LLC, garage and breezeway 

replacement at 1701 W. Healey St., $27,700.
CR Solar, rooftop solar at 2602 Galen Drive, $40,320.
Tom Loew Design, single-family dwelling remodel/

improvements at 408 Carson Ave., $32,529.
Custom Pools, new in-ground pool at 5013 Chestnut 

Grove Drive, $50,000.
New Prairie Construction, rooftop solar array at 309 

W. Clark St., $35,679.
Dodds Company, warehouse expansion at 1101 

Newton Drive, $65,500.
Dodds Company, Insight Therapy office remodel at 

3362 Big Pine Trail, $73,291.
Andrew Fell Architecture & Design, West End Tavern 

at 302 S. Country Fair Drive, $273,000.
Wells & Wells Constrution new multi-family at 301 S. 

Wright St., $1,140,550.
Dreamscape Custom Homes, Inc, new single-family 

dwelling at 1207 Glen Abbey Drive, $621,235.
Nixon Construction, screened deck at 5105 Jacks 

Boulevard, $26,767.
New Prairie Construction, rooftop solar at 4405 

Crossgate Drive, $53,538.
Straight Up Solar, rooftop solar at 2402 High Meadow 

Lane, $34,500.
Reifsteck Reid & Company Architecture, Sigma Phi 

Delta fraternity at 302 Gregory Drive, $1,020,700.
The University Group, adding laundry at 604 E. White 

St., $107,426.
Ratio Architects, Martens Community Center at 1515 

N. Market St., $9,463,400.
Broeren Russo Builders, Inc., Midwest Construction 

Rentals office, retail and storage area at 701 N. 
Country Fair Drive, $1,142,800.

Andrew Fell Architecture & Design, new single-family 
dwelling at 3913 Obsidian Drive, $157,000.

Advance Deck & Sunroom, new deck at 2412 
Waterville Drive, $25,000.

James Kratochvil, RSM office remodel at 2021 S. First 
St., $163,910.

JSM Development Services, LLC, vanilla box at 707 S. 
Sixth St., $55,360.

Dodds Company, vanilla box – Spectrum warehouse at 
1201 Newton Drive, $7,850,401

Kraft Heinz Foods Co., Kraft rail shed addition at 710 N. 
Mattis Ave., $2,183,950.

Signature Construction, new single-family dwelling at 
2104 Max Run Drive, $314,000.

McClain’s Custom Countertops, fire restoration and 
repair at 1621 W. Church St., $51,787.

Rector Construction, basement remodel/egress 
window at 318 Elmwood Drive, $40,842.

Straight Up Solar, rooftop solar array at 124 W. White 
St., $62,600.

Menold Construction and Restoration, repair fire 
damage at 707 S. Fourth St., $219,000.

MAHOMET
One East Main, fit out at 604 E. Main St., $30,000.
Franke Construction, single-family detached at 220 

Red Bud Drive, $250,000.
Franke Construction, single-family detached at 403 

Red Bud Drive, $250,000.
Unlimited Construction & Development, Inc., single-

family detached at 1813 Littlefield Lane, $300,000.
Unlimited Construction & Development, Inc., single-

family detached at 1706 Littlefield Lane, $290,000.
Unlimited Construction & Development, Inc., single-

family detached at 1808 Littlefield Lane, $320,000.
TK Homes of Illinois, LLC, single-family detached at 

1912 Roseland Drive, $400,000.
Apex Design Build, remodel at 305 S. Prairieview 

Road, $970,000.
Whisper Meadow Development, single-family 

detached at 1108 Morningside Lane, $429,000.
Unlimited Construction & Development, Inc., single-

family detached at 1807 Littlefield Lane, $311,200.
Dustin & Megan Newman, in-ground pool at 2202 

Slade Lane, $70,000.
Unlimited Construction & Development, Inc., single-

family detached at 1706 Littlefield Lane, $290,000.
Unlimited Construction & Development, Inc., single-

family detached at 1808 Littlefield Lane, $320,000.
TK Homes of Illinois, LLC, single-family detached at 

1912 Roseland Drive, $400,000.
Apex Design Build, remodel at 305 S. Prairieview 

Road, $970,000.
Whisper Meadow Development, single-family 

detached at 1108 Morningside Lane, $429,000.
Unlimited Construction & Development, Inc., single-

family detached at 1807 Littlefield Lane, $311,200.
Dustin & Megan Newman, in-ground pool at 2202 

Slade Lane, $70,000.
Unlimited Construction & Development, Inc., single-

family detached at 1423 Golden Rod Drive, $450,000.
Unlimited Construction & Development, Inc., single-

family detached at 1420 Golden Rod Drive, $400,000.
Signature Construction, Inc., single-family detached at 

1511 Forest Ridge Drive, $450,000.
Franke Construction, single-family detached at 404 

Red Bud Drive, $250,000.
Franke Construction, single-family detached at 416 

Red Bud Drive, $250,000.
John Holt Builder LLC, single-family detached at 511 

Isabella Drive, $370,467.
Custom Pools, in-ground pool at 1503 Ridgefield Drive, 

$50,000.
Custom Pools, in-ground pool at 1203 Morningside 

Lane, $50,000.
Custom Pools, in-ground pool at 1103 Morningside 

Lane, $50,000.
Unlimited Construction & Development, Inc., 

single-family detached at 2203 Prairie Rose Drive, 
$335,000.

Franke Construction, single-family detached at 307 
Red Bud Drive, $275,000.

Franke Construction, single-family detached at 404 
Red Bud Drive, $250,000.

Franke Construction, single-family detached at 416 
Red Bud Drive, $250,000.

John Holt Builder LLC, single-family detached at 511 
Isabella Drive, $370,467.

Sub 4 Development, multifamily at 911 E. Oak St., 
$1,900,000.

Sub 4 Development, multifamily at 915 E. Oak St., 
$1,900,000.

Sub 4 Development, multifamily at 917 E. Oak St., 
$1,900,000.

Sub 4 Development, multifamily at 919 E. Oak St., 
$1,600,000.

Sub 4 Development, multifamily at 913 E. Oak St., 
$1,000,000.

Custom Pools, in-ground pool at 1503 Ridgefield Drive, 
$50,000.

Custom Pools, in-ground pool at 1203 Morningside 
Lane, $50,000.

Custom Pools, in-ground pool at 1103 Morningside 
Lane, $50,000.

RANTOUL
Five Star Comm Roofing Systems, Inc., reroofing at 

233 N. Garrard St., $26,500.
Waters Electrical Contractors, electrical only at 849 

Stone Bridge Drive, $100,635.
Freedom Roofing, re-roofing at 801 Pacesetter Drive, 

$131,628.
Rantoul Truck Center, LLC, commercial additions at 

892 W. Champaign Ave., $300,000.
Waters Electrical Contractors, electrical only at 849 

Stone Bridge Drive, $100,635.
Freedom Roofing, re-roofing at 801 Pacesetter Drive, 

$131,628.
Rantoul Truck Center, LLC, commercial additions at 

892 W. Champaign Ave., $300,000.
Best Electric, electrical at 801 Pacesetter Drive, 

$250,000.
Art Combest, new single-family residence at 344 

Highland Drive, $116,000.
Mid-Illinois Concrete, new permit at 744 S. Murray 

Road, $150,000.
Dunleavy Construction Co., commercial demolition at 

801 W. Champaign Ave., $227,300.
Feutz Contractors, Inc, excavation/foundation at 849 

Stone Bridge Drive, $513,365.
Imperial Exterior Construction, roofing ta 1126 Country 

Club Lane, $50,000.
KTRM, LLC, commercial renovation and alteration at 

109 E. Sangamon Ave., $50,000.
Feutz Contractors, Inc., excavation/foundation at 849 

Stone Bridge Drive, $513,365.
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SAVOY
Premier Homes of Illinois, new construction at 404 

Lake Falls Boulevard, $500,000.
TimberCreek Developers, new construction at 604 

Cayman Way, $800,000.
Power Home Solar, solar electrical permit at 601 

Harpers Ferry, $64,188.
Distributed Generation, Inc., solar at 2005 N. Dunlap 

Ave., $40,000.
Petry-Kuhne Company, addition and remodel at 702 E. 

Church St., $1,435,119.
John Hitchfield, pool at 1817 Old Maple Lane, $40,000.

URBANA
New Prairie Construction Company, exterior 

alterations at 609 W. Indiana Ave., $111,969.
Robert Zych, additions at 604 W. Michigan Ave., 

$45,750.
Taylor Construction and Design, LLC, new single-

family dwelling at 3501 S. Deer Ridge Drive, 
$176,200.

Taylor Construction and Design, LLC, new single-
family dwelling at 3403 S. Deer Ridge Drive, 
$167,800.

Taylor Construction and Design, LLC, new single-
family dwelling at 1702 E. Vernon Drive, $167,800.

Taylor Construction and Design, LLC, new single-
family dwelling at 1610 E. Vernon Drive, $162,700.

Flex N Gate Corp, additions at 1306 E. University Ave., 
$60,000.

Jones & Cleary Roofing Co., roof at 101 W. Windsor 
Road, $1,096,965.

Asphalt Materials Inc., foundation only at 1001 W. 
Saline Court, $1,690,000.

Olympic Construction, commercial building permit at 
611 W. Park St., $352,500.

Armstrong Builders, new single-family dwelling at 
2947 E. Stone Creek Boulevard, $336,000.

Armstrong Builders, new single-family dwelling at 
1725 S. Stone Creek Boulevard, $236,000.

Roessler Construction and Contracting, exterior 
alterations at 809 W. Pennsylvania Ave, $100,000.

BGator, new single-family dwelling at 204 S. Poplar 
St., $82,400.

Ohana Pools & Spas, back yard at 2505 N. Somerset 
Drive, $79,550.

I-57 Roofing, LLC, additions at 805 E. Harmon St., 
$45,481.

Hearthstone Homes, new single-family dwelling at 
2401 N. Fairfield Drive, $171,500.

Moulin Pierre, alteration/renovation/remodel at 701 
W. Washington St., $45,000.

Coach House Garages, accessory structures at 506 W. 
Oregon St., $30,000.

Taylor Construction and Design, LLC, new single-
family dwelling at 3409 S. Myra Ridge Drive, 
$148,200.

Taylor Construction and Design, LLC, new single-
family dwelling at 1608 E. Vernon Drive, $148,200.

Taylor Construction and Design, LLC, new single-
family dwelling at 1608 E. Horizon Lane, $148,200.

sphalt Materials Inc., foundation only at 1001 W. Saline 
Court, $1,690,000.

Olympic Construction, commercial building permit at 
611 W. Park St., $352,500.

Armstrong Builders, new single-family dwelling at 
2947 E. Stone Creek Blvd., $336,000.

Armstrong Builders, new single-family dwelling at 
1725 S. Stone Creek Blvd., $236,000.

Roessler Construction and Contracting, exterior 
alterations at 809 W. Pennsylvania Ave., $100,000.

BGator, new single-family dwelling at 204 S. Poplar 

St., $82,400.
Ohana Pools & Spas, back yard at 2505 N. Somerset 

Drive, $79,550.
I-57 Roofing, LLC, additions at 805 E. Harmon St., 

$45,481.
Hearthstone Homes, new single-family dwelling at 

2401 N. Fairfield Drive, $171,500.
Moulin Pierre, alteration/renovation/remodel at 701 

W. Washington St., $45,000.
Coach House Garages, accessory structures at 506 W. 

Oregon St., $30,000.
Taylor Construction and Design, LLC, new single-

family dwelling at 3409 S. Myra Ridge Drive, 
$148,200.

Taylor Construction and Design, LLC, new single-
family dwelling at 1608 E. Vernon Drive, $148,200.

Taylor Construction and Design, LLC, new single-
family dwelling at 1608 E. Horizon Lane, $148,200.

GAM Construction, new commercial construction at 
906 E. Airport Road, $1,600,000.

Olympic Construction, alteration/renovation/remodel 
at 707 W. Park St., $1,100,00.

Gulliford Services, new commercial construction at 
2903 E. Tatman Court, $824,286.

Taylor Construction and Design, LLC, new single-
family dwelling at 1604 E. Vernon Drive, $148,200.
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Commercial Lending

114 W. Church Street • Champaign
217-398-0067
ppfeifer@firstmid.com

Look for us in these area communities:
CHAMPAIGN 398-0067  |  URBANA 367-8451

SAVOY 351-3526  |  MAHOMET 318-3750
RANTOUL 893-8100

SBA Financing

Save money with 
SBA’s 7(a) or 504 Loan Program 

when your loan is approved between 
February 1, 2021 - September 30, 2021.

Take your business new places with 

Get access  to capital!

Expand your 

business!

To learn more about SBA Financing,  
talk to Patrick or Kyle. 

Benefits for New SBA 7(a) and 504 Loans:
Pay Less Out of Pocket*
• Temporary payment subsidies available for qualifying borrowers

• SBA fees eliminated or temporarily reduced for approved loans

Lock in a low long-term fixed rate for up to 40% 
of project financing with a SBA 504 loan 

First Mid is a Certified Lender and  
Express Lender with the SBA. 
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