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Smart
money
New financial planning
firm Tenet Wealth
just getting started

TOP
LAWYERS
CHAMPAIGN-URBANA AREA
BASED UPON A SURVEY OF THEIR PEERS

These LEADING LAWYERS have been recommended by their peers to be among the TOP LAWYERS in Illinois.
Delmar K. Banner
Chad S. Beckett
Jeffrey I. Cisco
John L. Barger
Robert G. Grierson
R. Sean Hocking
J. Patrick Lee
Gregory C. Ray
John F. Watson
Bruce L. Bonds
John D. Flodstrom
Keith E. Fruehling
Joseph K. Guyette
Renee L. Monfort
Michael E. Raub
Brian M. Smith
Toney J. Tomaso
Kenneth R. Torricelli
Daniel P. Wurl
James D. Cottrell
Larry A. Apfelbaum
Todd A. Bresney
Charles N. Edmiston II
William J. Harrington
Kathy A. Olivero
John J. Waldman
Richard P. Klaus
Ryan R. Bradley
Thomas F. Koester
Thomas B. Borton
Patricia L. Gifford
David M. Moss
Nicholas M. Schiro
Daniel C. Jones
K. Lindsay Rakers
William R. Tapella II
William A. Peithmann
Denise Knipp Bates
William J. Brinkmann
James D. Green
Richard R. Harden
Kenneth D. Reifsteck
John M. Sturmanis
Lott H. Thomas
Bruce E. Warren
Duane A. Deters
John T. Wozniak

Banner Ford LLP
Beckett Law Office PC
Cisco Law PC
Craig & Craig LLC
Craig & Craig LLC
Craig & Craig LLC
Craig & Craig LLC
Craig & Craig LLC
Craig & Craig LLC
Heyl Royster Voelker & Allen PC
Heyl Royster Voelker & Allen PC
Heyl Royster Voelker & Allen PC
Heyl Royster Voelker & Allen PC
Heyl Royster Voelker & Allen PC
Heyl Royster Voelker & Allen PC
Heyl Royster Voelker & Allen PC
Heyl Royster Voelker & Allen PC
Heyl Royster Voelker & Allen PC
Heyl Royster Voelker & Allen PC
James D. Cottrell Law Office PC
Kanoski Bresney
Kanoski Bresney
Kanoski Bresney
Kanoski Bresney
Kanoski Bresney
Kanoski Bresney
Klaus LeFebvre & Wince LLP
Koester & Bradley LLP
Koester & Bradley LLP
LivingstonBarger
Malman Law
Moss & Moss PC
Schiro & Themer
Tapella & Eberspacher LLC
Tapella & Eberspacher LLC
Tapella & Eberspacher LLC
The Peithmann Law Office
Thomas Mamer LLP
Thomas Mamer LLP
Thomas Mamer LLP
Thomas Mamer LLP
Thomas Mamer LLP
Thomas Mamer LLP
Thomas Mamer LLP
Thomas Mamer LLP
Wozniak & Associates
Wozniak & Associates

Champaign
Urbana
Champaign
Mattoon
Mattoon
Mattoon
Mattoon
Mattoon
Mattoon
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Clinton
Danville
Charleston
Charleston
Charleston
Mahomet
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Urbana
Urbana

217.353.4900
217.328.0263
217.991.0409
217.234.6481
217.234.6481
217.234.6481
217.234.6481
217.234.6481
217.234.6481
217.344.0060
217.344.0060
217.344.0060
217.344.0060
217.344.0060
217.344.0060
217.344.0060
217.344.0060
217.344.0060
217.344.0060
217.693.4905
217.356.1570
217.356.1520
217.356.1570
217.356.1570
217.356.1570
217.356.1570
217.337.4700
217.267.1031
217.337.1400
217.351.7479
312.629.0099
217.935.8341
217.443.1721
217.639.7800
217.639.7800
217.639.7800
217.586.6102
217.351.1500
217.351.1500
217.351.1500
217.351.1500
217.351.1500
217.351.1500
217.351.1500
217.351.1500
217.367.1647
217.367.1647

AG; Close/Private Held; Real Estate: Comm; Real Estate: Finance; Trust/Will/Estate
Class Act/Mass Tort Pltf; Close/Private Held; Real Estate: Comm; Trust/Will/Estate
Crim Def: DUI; Crim Def: Felon/Misd; Nursing Home Neg; PI: General; Work Comp
AG; Gov/Muni/Lobby; Real Estate: Comm; RE: Residential; Trust/Will/Estate
AG; Banking ; Close/Private Held; RE: Residential; Trust/Will/Estate
PI Defense: General; Products Liability Defense
Criminal Defense: DUI; Crim Def: Felon/Misd; Family ; PI Defense: General
PI Defense: General; Workers’ Compensation Defense
Ins/Insurance Cov/Reinsurance; Med-Mal Defense; PI Defense: General
Employment: Mgmt; PI Defense: General; Workers’ Comp Defense
Workers’ Compensation Defense
Employ: Mgmt; Med-Mal Def; PI Def: General; Product Liab Def; Prof’l Mal Def
PI Defense: General; Prof’l Malpractice Defense; Workers’ Comp Defense
Health ; Med-Mal Defense
Med-Mal Def; PI Defense: General; Product Liability Def; Prof’l Malpractice Def
Civil Rights/Constitutional ; Comm Lit; Employment: Mgmt
Workers’ Compensation Defense
ADR: Personal Injury
Comm Lit; Ins/Insurance Cov/Reinsurance; Med-Mal Defense
AG; Land Use/Zoning/Condemnation; Real Estate: Commercial
Workers’ Compensation
Personal Injury: General
Workers’ Compensation
Personal Injury: General
Workers’ Compensation
Workers’ Compensation
Civil Appellate ; Comm Lit; PI Defense: General
Personal Injury: General; PI Pltf: Product Liability
Class Act/Mass Tort Pltf; Crim Def: Felon/Misd; PI: General; PI: Prof’l Malpractice
Med-Mal Defense; Prof’l Malpractice Defense
Nursing Home Negligence ; Personal Injury: General
Workers’ Compensation
Personal Injury: General; Workers’ Compensation
Personal Injury: General; Workers’ Compensation
Personal Injury: General; Personal Injury: Prof’l Malpractice; PI Pltf: Product Liab
Personal Injury: General; Personal Injury: Professional Malpractice
AG; Real Estate: Comm; RE: Residential; Tax: Indiv; Trust/Will/Estate
Elder ; Real Estate: Residential
Ins/Ins Cov/Reinsurance; Med-Mal Def; PI Def: General; Products Liability Def
Ins/Insurance Cov/Reinsurance; PI Defense: General
Med-Mal Defense; PI Defense: General
Civil Appellate ; Workers’ Compensation Defense
Workers’ Compensation Defense
Trust/Will/Estate
Workers’ Compensation Defense
Criminal Defense: DUI; Crim Defense: Felon/Misd
Trust/Will/Estate

These EMERGING LAWYERS have been identified by their peers to be among the TOP LAWYERS in Illinois who are age 40 or younger OR
who have been admitted to the practice of law for 10 or fewer years.
Angelica W. Wawrzynek
Tyler J. Pratt
Gina Couri-Cyphers
Joseph R. Wetzel
Rowan E. Themer
Seth D. Baker
Justin N. Brunner
Eric S. Chovanec

Armstrong Grove & Wawrzynek LLC
Heyl Royster Voelker & Allen PC
Kanoski Bresney
LivingstonBarger
Schiro & Themer
Thomas Mamer LLP
Thomas Mamer LLP
Thomas Mamer LLP

Mattoon
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign
Champaign

217.234.7123
217.344.0060
217.356.1570
217.351.7479
217.607.0750
217.351.1500
217.351.1500
217.351.1500

Close/Private Held; Trust/Will/Estate
Med-Mal Def; PI Defense: General; Prof’l Malpractice Def; Transportation Def
Personal Injury: General
Commercial Litigation; PI Defense: General
Personal Injury: General; Workers’ Compensation
PI Defense: General; Workers’ Compensation Defense
Gov/Muni/Lobby; Med-Mal Def; PI Defense: General; Prof’l Malpractice Def
Employment: Mgmt; Labor: Mgmt; Workers’ Comp Defense

A lawyer CANNOT buy the distinction of Leading or Emerging Lawyer. The distinction was earned by being among those lawyers most often
recommended by their peers. For a full description of our research process, a complete list of all Leading or Emerging Lawyers, and to view profiles
of the lawyers listed on this page, go to

www.LeadingLawyers.com

A Division of Law Bulletin Media – est. 1854
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GETTING TO THE BOTTOM OF THINGS
Woods Basement Systems going strong in 35th year
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How Tenet Wealth came to be and where it hopes to go

16 THE SHOW WILL GO ON
It’s been a long time coming, but Ebertfest is back

18 BEYOND THE BOARDROOM
Get to know mover-and-shaker Angie Hatfield Marker
News-Gazette managing editor Mike Goebel designs this issue of CIBM.
Photo by Jim Rossow/The News-Gazette.

Many happy returns
N

20 HOW SWEET IT IS — STILL
Champaign staple Jarling’s continues to draw crowds

24 SMOOTH OPERATOR
A chat with Flooring Surfaces’ Jadon Peck

ominations have been submitted,
28 BRIGHT IDEA
judges have been selected and the
Champaign farm’s sunflower field a popular destination
selection process has started for our
next Forty Under 40 class.
30 TOM’S MAILBAG
In the next issue of Central Illinois
What’s the future of the iconic Round Barn?
Business magazine, we’ll introduce
the 14th class of all-stars who make our community
a better, more productive place. How we celebrate in
October is still in the planning stages, but it will be fun.
A year ago, the pandemic prevented Woman of
the Year Gianina Baker, Man of the Year Christopher
Brooke and 38 others from an in-person shindig. That
changes this fall.
Some other happy returns are part of this issue,
from Ebertfest at the Virginia Theatre to sunflowers in
Champaign County to long lines outside one of C-U’s
favorite summer stops, Jarling’s Custard Cup.
Also, a warm welcome to Mike Goebel, The NewsGazette’s managing editor who has spent the last 18
years making our print products look good. With an
opening to fill, he agreed to design this issue and other
magazines moving forward.
Maris Green adds mix-ins to an order at Jarling’s Custard Cup in Champaign.
He, too, is enjoying a return of sorts. For years, he
Photo by Robin Scholz/The News-Gazette.
produced our IlliniHQ magazines that were nationally
On our cover: From left, Tenet Wealth Partners’ Kyle Wetters, Daly Andersson
recognized.
and Kevan Melchiorre. Photo by Robin Scholz/The News-Gazette.
Let him know what you think about his latest
12 Indicators
venture — and pitch a story idea while you’re at it —
Our highly sought-after facts and figures for the greater
by emailing mgoebel@news-gazette.com.
central Illinois area.

- Jim

Jim Rossow is The News-Gazette’s Vice President/News. Reach him by
email at jrossow@news-gazette.com or by phone at 217-898-4195.

26 Guest column

CIB contributor Laura Weis on the importance of responding
to critical online reviews.
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WOODS BASEMENT SYSTEMS

centralillinoisbusiness.com

A basement
in Champaign
waterproofed by
Woods Basement
Systems.
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T

he goal for employees of Woods
Basement Systems, Inc. is to create
a safer world, one in which people feel
more comfortable and protected in
their homes.
“We do all things basementy,”
director of marketing Dave Thompson
said. “That’s a tagline we trademarked
because you can’t trademark
‘basement’ because it is too common
of a word. But if you stick a ‘y’ on the
end, you are golden.”
But there is a valid reason for the
tagline, he added: “That’s where
we work. We work in crawl spaces
and basements. We do basement
foundation repairs, basement settling,
basement walls that are bowing
in and we also can do basement
waterproofing and then move on to
basement finishing. You have to make
4
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sure it is dry first. A dry basement is
best.”
Keeping a basement dry has been
tougher during the summer of 2021.
Record rainfalls have kept Woods
Basement Systems busy.
“Earlier in the spring, when we had a
lot of that rain, we did get a lot more
calls,” Thompson said. “The last
couple of years have been wet as well.
People’s basements stay dry until they
don’t. And by that I mean that we get
calls from people questioning why it
didn’t leak last year, but it is leaking
now. There is no rhyme or reason to it,
but on any part of your home — and
this is a key thing for homeowners to
realize — is that there is maintenance.
“There is upkeep and there is stuff
that needs to be done to the home
because they get older and as they

The Central Illinois Business
magazine is published bimonthly
by
Champaign
Multimedia
Group, LLC., 201 Devonshire
Dr., Champaign, IL 61820. The
Central Illinois Business magazine
is published 6 times per year and
mailed to businesses, community
development leaders, chambers
of commerce members and other
professionals in Central Illinois. Free
subscriptions may be obtained
at centralillinoisbusiness.com, by
calling 217-351-5252, emailing
cibm@news-gazette.com
or
by visiting our offices at 201
Devonshire Dr. Postmaster: Send
address changes to Central
Illinois Business magazine, P.O.
Box 677, Champaign, IL 618240677. ©2021 by Champaign
Multimedia Group, LLC, all rights
reserved. Contents may not be
reproduced without permission of
the publisher.
Central Illinois Business magazine
strives to present fair and accurate
reporting and to document any
errors as promptly as possible. To
report an error, send an email to
cibm@news-gazette.com.

get older, and I hate to say this, but it is comparable
to our bodies. As you get older, your knee starts
aching. It is harder to focus in the morning. And
the same thing is happening on your house and
eventually, your basement is going to leak.”
Just like with your body, early detection is key.
“If you see something small, don’t wait,” he said.
“It is easier to fix it and less costly to fix it when it is
smaller. If you wait and ignore it and it exaggerates
and gets bigger, well guess what, your bill is going to
be bigger to fix it.”
Still, employees are used to working extra after
heavy rains.
“We are ready for that,” he said. “We have been
doing it for so many years, we know how to handle
those emergency situations. The hardest thing, like
most businesses, is hiring enough people. We keep
hiring, but it is hard to keep up with the workload
because we don’t want to ruin our guys and gals
by overworking them. It is hard work. We are as
ready as we can be. It does push back our backlog
a little bit when we get that much work, but when
people see what we have and how we do it, they
understand that we are worth the wait. We have

gone on the tail end of some other projects where
they didn’t wait and we have to fix it.”
The company is based in Collinsville but serves all
of Champaign County. It will be celebrating 35 years
in the area later this fall.
“We are not having a big blowout for a celebration,
but we might do something for our existing
customers,” he said. “We get about one-third of our
business from referrals or past customers and so we
recognize that and appreciate that.”
In 2020, Woods Basement Systems, was top votegetter of the Best Places to Work in Southwestern
Illinois 2020, based on a reader poll of the Illinois
Business Journal.
“We were celebrating our people,” he said. “We
are so proud of our team that earned it. I’m
management and don’t have to do jackhammering
anymore. But we would like to thank our customers,
not only for 35 years, but if we could, brag on our
team for our 2020 best workplaces award because
these guys and gals get up every day and choose to
go to work with us so we can help homeowners. So
that is the culture here and we are so proud of the
team because of the accolades they got.”

7 STEPS TO PLAN YOUR
COMMERCIAL BUILDING

Good decisions begin with good information.
Our Business Facility Guidebook details 7 ways to
add value to your post frame project.
Download your FREE copy at fbibuildings.com/seven
today!

FBIBUILDINGS.COM/SEVEN
800-552-2981
August | September 2021
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PLAN

IS IN PLACE

From left, Claude
Wilson, registered
wealth associate; Kyle
Wetters, co-founder
and managing partner;
Daly Andersson,
managing partner; and
Kevan Melchiorre, cofounder and managing
partner in Tenet Wealth
Partners’ meeting
room in the M2
building in downtown
Champaign.

6
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Story Kevin Barlow
Photos Robin Scholz

E

xplaining financial planning can be
complicated.
Firms often use technical terms to describe
the process of advising clients on their financial wealth.
But every client is unique, said Kevan Melchiorre,
co-founder and managing partner of Tenet Wealth
Partners at 301 N. Neil St, Champaign. And the key,
above all else, is to put the client first.
“We do what we do because we love working with
clients and having an independent structure which
allows us to focus only on a specific client,” he said.
“I use the words ‘client-focus’ a lot, but that was

August | September 2021
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Tenet Wealth
Partners
co-founder
and managing
partner Kyle
Wetters works in
his office in the
M2 building.

a ‘must-have’ philosophy when we opened this
business.”
Melchiorre teamed with Kyle Wetters in February
2021 to found Tenet Wealth Partners. Daly
Andersson joined the firm in May. Melchiorre
and Wetters are both certified financial planner
professionals and Andersson is a chartered
financial analyst charterholder.
“It was an exciting decision,” said Melchiorre, who
prior to co-founding Tenet served as managing
director for a prior firm, where he spent nine years
working with clients on personalized wealth plans
and investment strategies. “We are an independent
firm and going independent is a growing trend in
the wealth management industry. It allows us to put
the needs of our clients first and that is what our
passion is.”
Wetters has 17 years of financial services
experience and was a private wealth advisor
before Tenet. Andersson previously worked closely
with clients to deliver custom-tailored financial
planning and investment management. In 2020,
she was honored with the Central Illinois Business
Magazine’s Forty Under 40 award.
The staff also includes Claude Wilson, a
8
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registered wealth associate. Previously, he was
with JP Morgan Chase as a relationship banker
after starting his career as a financial advisor with
Edward Jones.
“Kyle, Kevan and I worked closely together
throughout our years in the industry,” Andersson
said. “We have skill sets and personalities that
really complement each other well. Between the
three of us, we have a deep technical knowledge
in all areas of financial planning and investment
management. But, really the most important thing
in our partnership is that we all share an unwavering
conviction that our clients come first above
everything else. Our shared approach towards the
business is really at the heart of every decision we
are making.”
Starting a firm in the middle of a pandemic had
its challenges, but the industry itself had to adapt,
Andersson said.
“Like a lot of industries, the pandemic required
the financial advisor industry to go remote and
learn how to adapt very quickly to a changing
environment. Not only did we have the pandemic
we were dealing with and learning to work in a
remote environment, but there was a very steep

drop in the stock market and a lot of volatility
surrounding that.
“There was a lot of volatility around small
businesses as well in March and April 2020. It was
challenging in some ways to connect in the ways
that we had been doing so previously. We were
accustomed to face-to-face meetings. But we have
been able to leverage video technology like Zoom
and still have that really good one-on-one rapport
that you need to have.”
Melchiorre, Wetters and Anderson own 100%
of the business, but the firm is supported by two
large strategic partners who offer vital support,
Melchiorre said. For financial planning and
investment advisory service, the firm partners with
Indianapolis-based Sanctuary Wealth, and BNY
Mellon Pershing, headquartered in New York City, is
the largest custodian in the world, and responsible
for safeguarding the firm’s clients’ financial assets.
“One of the things Sanctuary Wealth does is help
advisors like us watch our business,” Melchiorre
said. “They serve as our back office partners and
help us with our operations, compliance needs and
technology needs. They are really doing everything

The managing partners at Tenet Wealth —
including Daly Andersson — each have a bottle
of Moet & Chandon champagne on their desk.

At CIBM Bank you'll find that we have a strong commitment of collaboration in providing
financial services that help you achieve your financial goals. We understand that whether you
are just opening your first business account or looking for a better loan option, you want a bank
you can trust to deliver the best solutions for your needs, not the best solutions for the bank.

It's your business. We just help.

cibmbank.com
3004519

Member FDIC
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on the back end so we can focus on the front end
Tenet Wealth Partners
co-founder and
which is working with clients.”
managing partner
“The thing that most impressed our management
Kevan Melchiorre
talks with a client.
team about Kevan and Kyle (and Daly) is how
fiercely devoted they are to delivering the highest
level of service,” said Vince Fertitta, President,
Wealth Management, Sanctuary Wealth. “They
represent the caliber of partners we’re bringing into
the Sanctuary Wealth network and we are confident
that the technology and investment solutions
available on our platform will help them to grow and
scale their business.”
Melchiorre says Tenet Wealth Partners uses a
concept they created called “Household Alpha.”
“It is a unique approach to providing measurable
value to clients beyond just their investment
portfolio which we accomplish through several
financial planning strategies,” he said. “We are
Coming out of the pandemic, it’s as good a time
financial planners first at our firm, and we are big
as any to seek financial advice, Wetters said.
believers in the value of a plan. A plan is where we
“We work with a lot of young professionals and
take into account a client’s entire financial situation we work with a lot of retirees as well,” he said.
so their investments, retirement, insurance, taxes,
“Anybody who would find value in putting a plan in
estate planning and so on are built into an entire
place, whether that is starting out in a new career
cohesive plan that is based on their goals.”
or when they are further along and thinking about
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retirement should visit with a financial planner.”
“It’s not always about the age, it’s more about
what is going on in someone’s life that really leads
them to seek outside advice for help and support
in that area,” Andersson said. “We also specialize
in people going through life changes, whether it’s
a new move, or the loss of a loved one or having a
child or getting married. There are all kinds of life
events also precipitate a need for planning and for
changes in your plan.”
Although the firm is less than a year old, all three
say the future is bright.
“The sky is the limit from our perspective,” Wetters
said. “We are laser-focused on building the
business and delivering the best client experience
possible. We are already discussing our future
after a successful launch this year. We have a lot
of conviction in our process and approach and
when you combine that with our independent
structure and the partnerships we have, we feel like
we can just keep building and really grow without
ever having to sacrifice our level of service and
partnership with clients. That is something that is
never going to waver for us. No matter how large we

Tenet Wealth
Partners
registered
wealth associate
Claude Wilson

grow, we are always going to be committed to that
client-first focus and building those partnerships.”
“We really consider our firm to be a nextgeneration firm,” Andersson added. “Kyle, Kevan
and I plan to be here for a long time. We plan to not
only see our clients into retirement, but to be there
to support them through their retirements. And to
go along with retirement, helping them understand
what their values are in leaving a legacy for their
family members or their charity. We help them
maximize on their goals. And ultimately, to help the
next generation of our clients family and help them
build their financial success.”

520 Neil, Champaign

Crowwood Point, Champaign
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INDICATORS
Weekly grain prices

Prices for grain crops for the week of July 19, 2021. Figures are for this week and the
percentage change compared with a year ago.
C.I. = Central Illinois; (b) = per bushel; (t) = per ton; (100 wt.) = per hundredweight

Grain
C.I. Corn (b)

July 19, 2021 2020
6.34 ▲ 98.0%

C.I. Soybean (b)

14.54 ▲ 65.2%

C.I. 48% Soybean Meal, Rail (t) 362.50 ▲ 26.3%

Prices at the pump

Hard Red Winter Wheat (b)
Truck to Kansas City

Average price per gallon of regular unleaded gas as of June 2021.

Area
Bloomington-Normal
Champaign-Urbana
Danville
Decatur
Illinois
U.S.

June '21

June '20

$3.25
$3.27
$3.28
$3.26
$3.37
$3.15

$2.26
$2.31
$2.32
$2.27
$2.36
$2.18

6.80 ▲ 45.1%

Dark Northern Spring Wheat
(b) 14% MN, Rail

10.54 ▲ 75.0%

Soft White Wheat Portland (b)

8.00 ▲ 37.3%

Sorghum, Kansas City
(100 wt.) Rail

11.44 ▲ 73.9%

Source: USDA Livestock & Grain Market News

Source: aaa.com

Unemployment rates for Central Illinois counties, state and nation
County
Champaign
Coles
Douglas
Edgar
Ford
Iroquois
Macon
McLean
Moultrie
Piatt
Vermilion
Region
State
U.S.

Labor force

Jobless

May '21

June '21

June '20

104,627
21,607
9,925
8,581
5,980
13,526
47,011
82,155
7,406
8,140
32,350
341,308
6,303,057
162,167,000

6,040
1,345
307
404
292
630
3,798
4,462
285
356
2,290
20,209
497,352
9,883,000

4.4
4.7
3.1
3.6
3.8
3.8
6.9
4.2
3.0
3.4
5.8
4.2
6.7
5.5

5.8
6.2
4.3
4.7
4.9
4.7
8.1
5.4
3.8
4.4
7.1
5.4
7.9
6.1

11.0
13.0
10.7
15.3
11.9
11.3
15.4
13.1
8.1
9.9
17.0
12.4
14.6
11.2

Change
Month
▼ 1.4
▼ 1.5
▼ 1.2
▼ 1.1
▼ 1.1
▼ 0.9
▼ 1.2
▼ 1.2
▼ 0.8
▼ 1.0
▼ 1.3
▼ 1.2
▼ 1.2
▼ 0.6

Change
Year
▼ 6.6
▼ 8.3
▼ 7.6
▼ 11.7
▼ 8.1
▼ 7.5
▼ 8.5
▼ 8.9
▼ 5.1
▼ 6.5
▼ 11.2
▼ 8.2
▼ 7.9
▼ 5.7

Source: Illinois Department of Employment Security, U.S. Department of Labor. Figures not seasonally adjusted.
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Illinois June ‘21 7.9%

14

U.S. April ‘21 6.1%

12

Champaign Co. April ‘21 5.8%

10
8
6
4
2
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University of Illinois flash index
What is the flash index?

June ‘21 106.0

106
104

The flash index is an early indicator of the
Illinois economy’s expected performance. It is
a weighted average of Illinois growth rates in
corporate earnings, consumer spending and
personal income. An index above 100 indicates
expected economic growth; an index below 100
indicates the economy is contracting.
Source: Institute of Government and Public Affairs,
University of Illinois

108
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Building Business.
Growing Wealth.
Since 1868.

Champaign County retail sales collections — Q1 comparisons
Champaign
Mahomet
Philo
Rantoul
Savoy
St. Joseph
Tolono
Urbana
Unincorporated
County total

2021

2020

2019

2018

2017

2016

$4,653,849
$240,161
$41,540
$438,275
$634,076
$68,480
$49,677
$1,487,094
$305,263
$7,918,415

$3,738,980
$169,800
$29,245
$361,245
$557,088
$54,853
$37,494
$1,300,360
$200,863
$6,449,928

$3,884,199
$162,763
$26,902
$338,581
$514,834
$52,068
$32,610
$1,241,818
$288,826
$6,542,601

$3,896,006
$169,916
$29,252
$330,231
$569,858
$53,506
$39,092
$1,222,267
$313,949
$6,624,077

$3,785,271
$142,645
$23,936
$319,822
$536,400
$47,753
$39,106
$1,166,744
$290,409
$6,352,086

$3,803,741
$135,570
$24,749
$327,609
$544,130
$45,556
$31,414
$1,186,377
$241,085
$6,340,231

Change
2016-2021
▲
22.3%
77.1%
▲
67.8%
▲
33.8%
▲
16,5%
▲
50.3%
▲
58.1%
▲
25.3%
▲
26.6%
▲
24.9%
▲

Source: Latest statistics available from Illinois Department of Revenue
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Home sales Total units sold, including condominiums.
County
Champaign
Coles
Douglas
Edgar
Ford
Iroquois
Macon
McLean
Moultrie
Piatt
Vermilion
Illinois

June '21
327
59
25
15
18
29
165
341
8
37
72
21,129

June '20
330
48
18
13
14
25
143
274
16
39
79
15,217

▼
▲
▲
▲
▲
▲
▲
▲
▼
▼
▼
▲

Change
0.9%
22.9%
38.9%
15.4%
28.6%
16.0%
15.4%
24.5%
50.0%
5.1%
8.9%
38.9

Median sales price
YTD2021
1,337
255
96
66
85
149
739
1,299
43
134
354
91,408

YTD2020
1,190
219
75
50
81
110
652
1,108
62
113
317
69,025

▲
▲
▲
▲
▲
▲
▲
▲
▼
▲
▲
▲

Change
12.4%
16.4%
28.0%
32.0%
4.9%
35.5%
13.3%
17.2%
30.6%
18.6%
11.7%
32.4

June '21
$180,000
$126,000
$120,000
$105,000
$108,700
$114,900
$120,000
$187,000
$82,600
$149,500
$97,500
$270,544

June '20
$165,500
$88,000
$99,750
$82,500
$113,000
$127,160
$110,000
$172,250
$122,250
$174,000
$80,000
$220,900

▲
▲
▲
▲
▼
▼
▲
▲
▼
▼
▲
▲

Change
8.8%
43.2%
20.3%
27.3%
3.8%
9.6%
9.1%
8.6%
32.5%
13.9%
21.9%
22.5%

Source: Illinois Association of Realtors

Primary Mortgage Market Survey
Freddie Mac surveys lenders each week on the rates, fees and points for the most
popular mortgage products. The following are the average rates for the week of
May 27, 2021, for the U.S. and for the North Central region, which includes Illinois, and
the average rates for the U.S. one year ago.

Mortgage Type
30-year fixed
15-year fixed
5/1-year adjustable

U.S. July '21
2.78%
2.12%
2.49%

Source: Federal Home Loan Mortgage Corp.
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U.S. July '20
3.01%
2.54%
3.09%

Consumer price index
The CPI measures average price changes of goods and services over time, with a
reference base of 100 in 1982-84. To put into context, a current CPI of 194.5 means a
marketbasket of goods and services that cost $100 in 1982-84 now costs $194.50.

272
268
264
260

U.S. city average
June '21 271.7

256
252

Midwest urban
June ‘21 253.0

248
244
240
236
232

Source: U.S. Department of Labor

228
224
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Fresh Fiesta…
Amtrak total monthly riders
June 2021
7,970
9,309
1,457
292

Bloomington-Normal
Champaign-Urbana
Mattoon
Rantoul

May 2021
7,273
8,192
1,094
243

Hotel/motel statistics
Total amount of revenue generated in Champaign and Urbana by hotels and motels for
room rentals only.

217-351-2500 | 720 S. Neil St., Champaign
www.MichaelsCateringEvents.com

3003290

TOTAL REVENUE

June '21
$331,007

May '21
$283,097

ANNUAL TOTALS
2020
$2,214,585

2019
$85,804,972

Change
▲

16.92%

▼

Change
-97.42%

Source: Cities of Champaign and Urbana
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EBERTFEST

Stage is set — again

Story Kevin Barlow

Photo The News-Gazette

Festival director ‘excited’ about event’s return

W

hen the COVID-19 pandemic forced the
cancellation of the 2020 Ebertfest Festival in
Champaign, organizers were disappointed, unsure
of the reaction from patrons who had already
purchased passes for the event scheduled for April
of that year.
“We start selling passes in November and when
we canceled the festival in March, we gave our
customers the option to either hold them until the
2021 festival or get a refund,” Festival Director Nate
Kohn said. “More than 300 people held them over
instead of asking for the refund. That told us that we
have a really strong base and encouraged us to get
the festival back as soon as possible.”
The pandemic was still too strong in April to hold
the event that has become a community staple.
It was founded in 1999 by the late Roger Ebert, a
University of Illinois journalism graduate and Pulitzer
Prize-winning film critic. Roger Ebert’s Film Festival
(Ebertfest) was introduced to celebrate films that
16
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didn’t receive the recognition they deserved during
their original runs.
“The festival is exactly the same,” Kohn said. “It
will be held at the Virginia Theater. It starts on a
Wednesday (Sept. 8) and finishes on a Saturday
(Sept. 11). We are going to have the same number
of screenings and the same number of panel
discussions.”
Ebert, a native of Urbana, died in April 2013. His
wife, business partner and fellow film-lover, Chaz, is
the festival co-founder and producer and will once
again serve as host. The titles of the dozen or more
films were be released in August.
“We have a great lineup this year,” Assistant
Festival Director Andy Hall said. “Some were held
over from last year’s canceled lineup, but we are
excited about this year.”
The films represent a cross-section of works
overlooked by audiences, critics and/or distributors.
Some come from lists of possible films that Ebert

had considered during the first 15 years of the
festival. Chaz Ebert and Kohn select additional films
based on Ebert’s established criteria.
Many of the films’ producers, writers, actors and
directors are invited to help showcase their work.
A filmmaker or scholar introduces the films, and
screenings are followed by an in-depth on-stage
panel discussion.
While many events and festivals held virtual
online events last year, organizers of Eberfest never
considered it.
“Festivals are face-to-face events,” Kohn said. “The
whole point of a festival is to bring people together
and have everyone see the film at the same time in
the same space. I know a lot of festivals went virtual,
but we are not that kind of festival.”
Even though there are currently no pandemicrelated restrictions in place, the festival understands
that not everyone is prepared to go back to a soldout auditorium. This year, there will be one vacant
seat between groups.
“We held a focus group of about 100 people and
it became very apparent to us that people want to
feel comfortable in their space,” Hall said. “This is

going to be one of the first big events that people
are going back to, so we aren’t going to be at full
capacity. As people book their seats — whether it
be in groups of two or four or whatever, there will be
one vacant seat at each end. If you buy your tickets
as a group, you can all sit next to each other within
that group, but you won’t be sitting next to someone
other than members of your group.”
Since its inception, Ebertfest has been held at the
1,500-seat Virginia Theater, a restored 1920s movie
palace and listed on the National Register of Historic
Places.
Roger Ebert spoke of having attended films at the
Virginia while growing up in C-U. It was his intention
that all festival attendees see all of the films in a
single place to create a sense of community among
film lovers.
In 2014, a bronze statue of Ebert was unveiled
outside of the Virginia Theatre as tribute to both
Ebert and Ebertfest.
Tickets remain on sale at the festival’s website at
Ebertfest.com. Passes are $200 each and covers at
least 12 films. A portion of the income is donated to
the theater’s restoration fund.
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BEYOND THE BOARDROOM

Angie
Hatfield Marker
STORY Jeff D’Alessio

PHOTO Robin Scholz

A

ngie Hatfield Marker learned more in her first job — undergraduate student equipment manager for
Ron Turner’s Illini football team — than any other she’s had since.
Some of those lessons are applicable to her new gig. Others, not so much.
“I learned the importance of teamwork and good coaching, how to win and lose,” she says, “and how to
string curse words together for maximum effectiveness, a skill set I rarely use now.”
In July, the UI alumna assumed one of the biggest philanthropic jobs in the region — she’s the new
president/CEO of the Community Foundation of East Central Illinois, succeeding the retired Joan Dixon.
The mom of two and 2008 Forty Under 40 honoree took time out to answer questions in our speed read
spotlighting leaders of organizations big and small.

The hardest thing about being a leader is ... knowing it’s
much more than just a title.
It’s coaching — knowing your team’s strengths and
weaknesses and what motivates each of them as
individuals. It’s being present. Vulnerable. Authentic.
Egos can make that hard — or at least mine
sometimes can.
I think the best leaders create environments where
the entire team feels inspired to do their best, most
purposeful work.
Creating that environment can be hard with limited
time and resources, especially in the nonprofit sector.
When it comes to my business role model ... I have a
18

news-gazette.com

few, but I like to keep them close to the vest. They’re
all experts in their fields and they all share one
common characteristic — generosity of spirit. They’re
generous with their teams. With their clients. With
their community.
My mom was a teacher and my dad was a
fundraiser. They’ve been great coaches and role
models for me over the years too. And my dad’s
advice to always “know your role” stays evergreen.
I’m frugal in that ... I love a good deal. I’m not afraid
to negotiate. That’s probably the recovering car
saleswoman in me.
Our former CEO, Joan Dixon, ran a pretty tight ship

at our Community Foundation for almost 20 years
and she’s rubbed off on me a bit when it comes to our
bottom line. I’ll continue keeping a close eye on our
expenses.
We owe that to our donors and our nonprofit
partners.
My one unbreakable rule of the workplace is ... tell the
truth. That’s my one unbreakable rule for life too.
We all make mistakes. Own them. Learn from them.
Make amends. And move on.
My single favorite aspect of my job can be summed up
in ... this poem I love about fundraisers, in which the
author calls us “brokers of hope.” That’s been my
favorite aspect — working with so many generous
humans who want to make a difference and being
lucky enough to be the one who’s able to offer them
some opportunities to do so.
My philosophy on meetings is ... I like them informal
and ongoing. I think I’ll be more of a “Hey, fill your
coffee cup, sit here with me and let’s talk through a
few things” kind of CEO.

Let's have a great day
at work!

50,000+ items for your office
Solutions to help your
business do more

www.Rogards.com

Jim Turner, my former boss at O’Brien Auto Park of
Urbana, operated this way. He always had an opendoor policy with our team. And you always knew
whatever your problem, he’d help you work through
the solution.
I can’t live without ... well, this year it’s been a mask
and hand sanitizer. And certainly, my husband Danny,
our sons, Johnny and Deano, and our family and
friends.
I really, truly can’t ever get enough of each of them.
This year made me really appreciate my relationships.
I’m up and at ’em every day by ... 5 a.m. We have a
pretty good morning routine. We go to bed early too,
though. Anyone who knows us, knows we’re down for
the count by 8:30 or 9 p.m.
When it comes to my exercise routine ... I just registered
for the Run to Remember 8K. So I’m trying to run a
little more. And I practice barre and hot yoga.
On a 1-to-10 scale, the impact of the pandemic has been
a ... 9. This has been a hard year for so many. But I’m
proud of the generosity our community has shown our
nonprofits. Because of that support, there was very
little interruption in local vital programs and services.
We’ve all been impacted, though — and certainly
had to adjust the ways we help our friends and
neighbors.
Fifty years ago, our founders wanted to “endow
the community.” And the Community Foundation
they created has done just that. Because our assets
have always been invested and protected, the
financial impact of the pandemic was minimal for our
organization.
We were able to distribute $1.2 million on behalf of
our donors this past year — more than any other year
in our 50-year history.
The pandemic also helped us understand our
Community Foundation’s full capabilities and the role
we play within our local group of funders. We have
a strong network and trusted relationships. These
networks and relationships proved especially crucial
this past year-and-a-half.
In a year that nonprofits and the people they serve
needed support more than ever, we collaborated
with United Way of Champaign County to raise and
distribute an additional $1.2 million in funding to those
most affected by the pandemic.
August | September 2021
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A customer looks to order in
the lobby at Jarling’s Custard
Cup in Champaign.
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We all scream for ...

JARLING’S
Story Kevin Barlow
Photos Robin Scholz

Five years after the sale,
Custard Cup cool as ever
CHAMPAIGN
om Siegel doesn’t recall much about the
only basket he scored as a member of
the 1983-84 Illini basketball team.
It came against Wisconsin on March 10,
1984.
“I guess people cheer when people who
don’t play much score,” he said, “but for me,
really, it wasn’t that big of a deal.”
The Illini beat Wisconsin 81-57 and went
on to share a conference championship with

T
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Jan and Don Morton of
Champaign try Jarling’s
for the first time.

Purdue. Efrem Winters scored 25 points and Bruce
Douglas added 18. Siegel scored a basket and
pulled down a defensive rebound. That was it for his
career. It was the only shot he attempted in an Illini
uniform.
But that doesn’t mean he hasn’t left his mark on
Champaign-Urbana.
In 2016, Siegel put together a team of investors
to purchase Jarling’s Custard Cup, a family-owned
ice cream store at 309 W. Kirby Ave. in Champaign,
that was up for sale by the Jarling family.
“When I was in school, it was a place I frequented
a lot, and so I had an emotional tie to it,” Siegel said.
He wasn’t the only one. Former Illini football
coach Ron Turner felt a tie. So did former Illini
quarterback Kurt Kittner and offensive lineman Tony
Pashos.
Following an emotional press conference after
Bruce Weber was fired as Illini basketball coach
in 2012, he treated fans to ice cream at the
store before heading home to look for a new job.
Additional investors included the Sholem family and
other individuals.
“It’s been great,” Kittner said, “and I have to give
all the credit to Tom and the rest of the partners as
they have done an excellent job in managing the
business.”
Five years later, the store is going strong, having
thrived during the pandemic.
“It has gone consistently well year to year,” Siegel
said. “We are pretty happy with everything. We had
22
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Lelah Mason makes waffle cones at
Jarling’s Custard Cup on July 6.

a great group of collective investors and we did
some things a little bit different in the beginning. We
upgraded the drive-thru and we decided to stay
open all year around.”
In May 2016, Siegel announced the investment
team formed Alpha Custard Cup, and purchased
Jarling’s Custard Cup. Jarling’s Custard Cup had
been owned by Doug and Christy Jarling since its
founding 33 years earlier.
Ashlee Rhodes, a manager at the store, has been
there since the beginning of Alpha Custard Cup and
smiles when people ask her about her bosses.
“I have worked for some great people in my

Miranda Guyer adds caramel as
she makes a frozen custard pie at
Jarling’s Custard Cup.

life, but this is above and beyond anything I have
experienced before,” she said. “They are heroes in
the community, but I feel like they have put me on
a pedestal and it is my honor to work for them. It’s
almost impossible to find a group of people that
have as much passion about the business as you
do, and all of these investors have that. It’s crazy. I
consider myself one of the luckiest people.”

Sigel said it is Rhodes and the employees that
make the business successful.
“We had challenges with the pandemic, but the
employees we have and our store managers like
Ashlee are the real heroes,” he adds. “It has been
hard on the entire food service industry. There were
challenges with hiring and retaining people, but our
staff is excellent and really care about their work.”
Kittner, who quarterbacked the 2001 Illini to a Big
Ten championship and now lives in Chicago, still
gets to Champaign-Urbana often.
“Every time I am in Champaign, I stop by the store
with family and friends,” he said.
But both also rely on nationwide shipping, which
the store launched last year.
“We have quite a following of people who have
spent time in Champaign and have been customers
in the past but moved away and are still fans of the
product and the store,” Siegel said. “I use it and it
works great.”
The future looks bright, Rhodes said.
“We made it through the pandemic and I think we
gained a lot of new customers during that time, just
from people who wanted to get out of the house
and with our nationwide shipping commitment,” she
said. “I’m excited and I know we are all excited.”

Justin Lewis, 9, of
Little Hearts and
Hands summer
program, asks
server Amanda
Williams if
Custard Cup has
white chocolate.
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FLOORING SURFACES

Just scratching
the Surface

Flooring Surfaces CEO Rhonda Applebee
gives a high five to Sales and Design
consultant Will Crane after seeing his clean
office on July 19.

Flooring Surfaces, Inc. is a locally-owned
flooring showroom offering high-quality
flooring materials at 401 E. Mercury Dr.,
Champaign. JADON PECK has been with
the company for 16 years and is now the
president of the firm. The News-Gazette’s
Kevin Barlow sat down with Peck to
discuss the business.
Tell me about Flooring Surfaces, Inc.
Our company started in the wholesale business
back in 1996 and for a good number of years, we
were strictly wholesale and only sold to other floor
covering stores in the area and the surrounding
states. In 2003, we added a retail showroom and
opened our doors to the public and we have been
building on that ever since.
How has the industry changed in the last 20 years?
It’s very different than what it used to be. Back
in the day, a lot of floor-covering stores only sold
carpet or just some carpet and sheet vinyl. In the
24
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past 20 years, there are a lot more options, there is
a lot more technology involved, and there are a lot
more companies doing it. So to stay current in our
industry, you kind of have to be on top of everything
to make sure you know what all of the new products
are, how they go in, how adhesives have evolved,
how floor covering systems have evolved and that
kind of stuff. That is something we feel like we do.
We stay on top of industry trends and make sure we
get people the correct and right information for their
situation.
The flooring industry is such a specialized business.
What goes into training a new sales associate?
There is a lot of education and we probably send
more people through more training than most places
because there is so much to learn. We expose our
sales people to every part of the operation which
is starting in the warehouse and having them
work there for three or four weeks so that they
understand how heavy everything is, what it takes
to move stuff around, what basically you are asking
our warehouse operations to do when you are a

salesperson, and how difficult it is for them to do it.
Then we send them out with our installation crews
so they know what it takes to do installation and the
types of challenges you encounter when you are
working in somebody’s home. From that point, we
will bring them back in and we will start them out
on a course that takes several weeks to complete.
That gets them exposed to product knowledge and
all of the different types of flooring. They learn all of
the different brands and each little quirk about each
brand and how it works.
Then we start teaching them how to work with
clients and how to work with people and helping
them select the right floor. We teach them to ask
the right questions and listen to what our clients
are looking for and then guiding them into the right
thing. That process, for us, takes a long time. And
the training never stops there. Our industry has a
lot of resources to get people up to speed. A lot of
manufacturers have their own training courses that
we will send our sales associates through to make
sure that when someone has a question, we are
going to give them the correct information.

You have a website where customers can go and get an
idea of what they want. How valuable of a tool is that?
We have some new things in development. They
aren’t quite ready yet but we are working on that. In
these times when people are getting their inspiration
from Pinterest or from resources online or whatnot,
it can be important for them to have the opportunity
to browse ahead of time to get a sense of what they
are looking for.
On your website, you have a tool called the Room Visualizer.
What is that?
That is a kind of special technology that a lot of
manufacturers have implemented. You can take a
picture of your own space and it analyzes where
the floor is and then you can select things off of the
website — say a hardwood in a special color — and
it will actually figure out where the floor is in that
photo and place it in there so you can get a sense
of what it would look like. It’s a neat technology and
one thing that has really changed over the past five
or six years. The websites have gotten a lot more
advanced.
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GUEST COLUMN

Responding to online
reviews a tricky business

Laura Weis
CIB Contributor

S

mall business owners put their sweat and
tears into their companies. It is their life’s work.
Then, maybe an employee becomes disgruntled, a
customer becomes unreasonable, or it’s just a bad
day, and this happens:
1 month ago
“This place is terrible. The waitress
was drunk and actually forged the tip to
give herself more! The restaurant barely
rectified it also, just refunded the tip.”
2 years ago
“The only good thing about this place is the
view. Staff (is) horrible, rooms are small and a
lot of shady people. They raised the rates from
day to day. A real dive and very unfriendly.”
11 months ago
“I have been coming here for years, cakes are
delicious but this recent time I had a horrible
experience with a worker. The worker put my
pastries on the bare counter without it being
properly sanitized in the middle of COVID! When I
brought it to her attention she put the pastries back
in the cabinet to be sold to someone else! This is a
dirty disgusting practice and lack of hygiene. I do
not recommend. No one deserves dirty pastries, risk
of getting sick and I will definitely never go back.”
These are actual online reviews (from businesses
in other cities — not Champaign County). Each
of these businesses overwhelmingly had strong,
positive four- and five-star reviews. But for whatever
reason, a single encounter led to these one-star
ratings and negative comments. It’s human nature to
focus on the bad and to ignore the positives. Does
a rogue one-star review negate the other 10 glowing
reviews from a particular month? Maybe. Maybe not.
But there it is. In print, to live on the internet forever.
As noted above, one of the incidents happened
over two years ago. Yet, after all this time,
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consumers can still find it. When a customer verbally
makes a negative statement about a business, the
comment is said and essentially done. It may be
repeated a couple of times, but there is no record
of that conversation in the end. In our connected
world, some people are very comfortable saying
exactly what they think from behind the keyboard
because there are limited repercussions.
In much the same way business owners manage
their personal reputations, they must also be
masters at managing their digital business
reputations. To some degree, it doesn’t matter
whether the customer’s retelling of the experience
is accurate. It is being retold through the customer’s
lens. Their perception is the business owner’s reality.
In 2018, ReviewTrackers, a company that helps
to manage other companies’ online presence,
released the following statistics from their survey:
— 94 percent of consumers state that a bad online
review has caused them to avoid a business;
— 53 percent of consumers expect a business
to respond to their negative online reviews;
— 45 percent of consumers say that they are
more likely to frequent the business if the owner/
manager responds to the negative online review.
Companies can hire external firms to manage
their brand and online reputation. But this can be
expensive for small retail operations or restaurants
where the margins are already slim. If the review
is slanderous and completely false, an owner can
contact and work with that site to get the review
removed. But in most cases, the review is there to
stay. If the review is there to stay, the best course
of action is not to allow it to go “unchallenged.”
Challenging a review with a management response
should not be confrontational. The business owner
will not win taking this approach. To the average
reader, it will look defensive and as if the business

is confirming the poor customer experience.
The Walt Disney Company is masterful at
customer service. Walt Disney’s philosophy was
“the customer is not always right, but you must
allow them to be wrong with dignity.” If a business
owner applies this philosophy when responding to
an online review, the company’s positive attributes
can be highlighted while still acknowledging
that particular customer’s experience.
The business owner should always start by
thanking the reviewer for their feedback. When
there are two sides to the story, the truth is always
somewhere in the middle. So, as the owner,
acknowledge and own that the customer did
not have a positive experience. The customer’s
experience is a great learning opportunity for
the business. Apologize to the reviewer for their
perceived experience. This apology, if written
correctly, is not acknowledging fault. It is admitting
that you validate the customer’s experience. The
owner can demonstrate their desire for customers
to have a positive experience with their company.
Next, write a sentence or two that affirms the

customer’s experience was the exception — and
not the rule. For example, if the customer has
written about the inedible, dry chocolate cake
that they purchased, the response might read:
“I apologize that you did not enjoy our signature
chocolate cake. Perhaps there was an error in
our baking that day. It is very unusual for us to
receive negative feedback on what is one of
our highest selling and highest rated items.”
The response should close by inviting the
reviewer to contact the management offline to
resolve the customer’s dissatisfaction. In an ideal
world, the satisfied customer will acknowledge
the extra effort with a new online post. But if that
doesn’t happen, readers will at least see that
the management made an effort to resolve the
issue — and be reminded that there are two sides
to each story. The goal is to offer the business’s
side of the story and have that story resonate
enough to bring new customers through the door.
Laura Weis, President and CEO of the Champaign County Chamber of
Commerce, writes for Central Illinois Business magazine. Email her at
LauraW@champaigncounty.org.
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SPOTLIGHT CHAMPAIGN

Coming into bloom
Story and photo Anthony Zilis

A

round a century ago, a large white barn with
a rounded roof was built on a field north of
Champaign. In any direction from that farm, the view
was flat and unobstructed, meaning farmers could
see for miles on a clear day.
For that reason, “Clearview” was written on that
barn, which was torn down by the current owners
of the property, The Atkins Group, because it wasn’t
structurally sound. When the company decided to put
in a new, regenerative farm on the land, they drew up
a rendering of the farm and made it their logo.
“That was the classic barn shape,” said Jim Goss,
who manages The Atkins Group’s farms.
When members of the public visited Clearview
Farm’s 25-acre sunflower field this summer, they were
able to walk through the rendering of the barn carved
out in the field. It’s similar to a corn maze but simple
enough that it’s meant to be more of a path with a few
clearings for people to go for a walk and take photos
in a stunning field of sunflowers.
The Atkins Group planted a similar sunflower field
last year at the former Stone Creek Golf Course,
which was shut down before it was donated to the
28

news-gazette.com

University of Illinois.
This year’s field, though, would be better, Goss said.
“When you get that whole field of sunflowers in
bloom, it’s going to be stunning visually,” Goss said.
“There’s a lot of topography that we didn’t have at
Stone Creek. The sunflowers are going to be a lot
bigger this year, because they were planted on time,
for one, and the soil is a lot better than what we had at
Stone Creek to work with.
“I think a lot of people will notice that the sunflower
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Dean Melton, 6, and Cheryl Golden,
both Champaign, stroll through
the blooming sunflower maze at
Clearview Farm on July 20.
Robin Scholz/The News-Gazette

W E’ R E B U I LT
FO R S T R E N G T H
Richard Jaggers
Chief Financial
Officer, Alberici

A strong business stands the test of time. Alberici is
one such business that credits its success to rock-solid
reliability, timely execution, and attention to detail.
Those same values are what drew the construction
company to Commerce Bank. The contractor relies
on Commerce for everything from credit to treasury
and investment management and, more recently, an
electronic payment system. It’s a financial relationship
made stronger over time.

© 2021 Commerce Bancshares, Inc.

WF885437 Print - Alberici Resize.indd 1

field is a lot taller. I think there’s going to be a lot of
really neat opportunities for photography.”
While they’re out at the sunflower field, Goss hopes
people tour the rest of the fields. Among the plants
on the 140-acre farm are quinoa, flax, canola, alfalfa,
wheat, triticale, popcorn and sweet corn, most of
which Goss said are rare in this region in this large of
a field.
Some crops will be sold to individuals for different
purposes. For instance, the sunflowers might be
harvested and used for premium bird seed, he said.
“I’ve been managing farms for almost 33 years now,
and this is one of the most fun projects I’ve been able
to do,” Goss said. “It’s pretty exciting. We expected
some things to fail, and we haven’t had complete
washout failures on anything.”
This won’t be the last year for the regenerative farm.
Goss said The Atkins Group is already looking at
plans for next year, when it will rotate the crops with
each other, phasing a few in and a few out.
“The ag nerd in me says this regenerative agriculture
will be the future of agriculture,” he said. “We’re not
necessarily early adopters, but we’re bringing it to
the forefront with a lot of interesting things that other
people aren’t doing.”
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TOM’S MAILBAG

Did you
know?

Story and photos Tom Kacich

In 2013, NewsGazette columnist
Tom Kacich
introduced “Tom’s Mailbag,” a
wildly popular online and print
feature in which he answers
reader questions (submit them
24/7 at news-gazette.com).
Often, he’s asked about
business and real estate in our

said Steve Diveley of Danville, whose father opened it
at that time.
After sitting unused last year because of COVID,
Diveley said that “logistically and financially” he
couldn’t reopen it again.
“We hadn’t operated it for almost two years. It was
going to be expensive to try to get it up and running
area. Like these …
again, especially the parts required to operate the
batting cages there,” he said.
I’m hoping you can find out what the future of the Champaign
For now the parking lot is being leased to the
Round Barn is. It has been a big part of our community for a long
neighboring Enterprise car rental business. Beyond
time and I would hate to see it go but that’s what I keep hearing.
that he’s not sure what will happen to the property.
George Shapland of Shapland Realty was one
“We’re in the process of leveling the ground,” he
of the original developers of the Round Barn area,
said. “If things don’t work out with Enterprise we
purchasing the namesake barn in 1964 along with his may end up doing something because we have the
brother Robert and with Roy Stout.
property that Enterprise sits on as well. We may
They moved the barn about 100 feet from its original take that whole big corner and make it something
location and developed it into a first-class restaurant
larger because we’d have Prospect Avenue frontage.
that opened in 1969 and lasted more than 20 years
Everything right now is up in the air.”
near the corner of Mattis and Springfield avenues.
Will the large bowls of peanuts ever return to the Esquire Lounge?
But times have changed.
Probably, said Paul Higgins, a co-owner of the
“We’re evaluating what to do with the area in the
downtown Champaign bar and restaurant.
round barn and how it related to Champaign’s plans
“It probably won’t be any time too soon but I think
are for making Springfield Avenue an arterial street
eventually we will. But I can’t give you any kind of time
back through Neil Street and whether that’s going to
frame on when that will happen,” he said.
be a major inlet from west Champaign or not,” George
What initially was a COVID-related concern has now
Shapland said. “That whole thing includes what
become a time and staffing issue, he said.
happens to Country Fair (Shopping Center). We’re
“It’s become a cleaning thing because being shorttrying to evaluate the whole area and make plans for it.”
staffed those peanuts make an awful mess and it
Razing the old barn is a possibility, he said.
takes a long time to get everything cleaned. The past
“Tearing down is an option,” he said, “because of
several years we’ve been trying to get people to throw
the inefficiency of the building and its age.”
(the shells) into a bowl (rather than on the floor).
“But our cleaning guy couldn’t be here every day
What are the plans for the old Putt-Putt on Dennison Drive?
and being short-staffed we just don’t have enough
The Putt-Putt miniature golf course had been on
people to keep up with the mess. So we just decided
Dennison Drive in northwest Champaign since 1960,
to wait on that for now.”
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To learn more about SBA Financing,
talk to Patrick or Kyle.
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